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What  The  Observer  Uncovered  In  Charlotte 

Was  A  Criminal  Justice-System  Cohcbrnfig 
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We're  local, 
coast  to  coast, 
in  newspapers... 


>  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 


>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers 

>  Philadelphia  Daily  News 

>  Akron  Beacon  journal 

)  The  (Columbia,  S.C.)  State  , 


>  Lexington  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle 

>  The  Macon  (Ga.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News  Tribune 
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For  years,  it's  been  an  open  secret:  Criminals  in  Charlotte  are  getting  away  with 
robbery,  rape,  assault  and  sometimes  even  murder.  But  the  severity  of  the  problem 
wasn't  clear  until  The  Observer  published  Doing  the  Crime  But  Not  the  Time,  a  definitive 
study  of  crime  and  punishment  ir>  Mecklenburg  County  and  North  Carolina. 

Reporters  interviewed  hundreds  of  victims,  inmates,  prosecutars  and  police 
officers.  They  sat  in  on  behind-the-scenes  meetings  in  which  court  officials  decide 
which  suspects  will  be  charged,  and  which  will  go  free.  They  used  computer  databases 
to  analyze  how  often  crimes  led  to  prison  terms. 

What  The  Observer's  reporters  found  was  alarming:  If  you  commit  a  violent 
crime  in  Charlotte,  you're  only  half  as  likely  to  go  to  prison  as  are  criminals  across  the 
rest"o?^e  state.  Viofent^rlmes  in  Charlotte's  poorest  neighborhoods  are  far  less  likely  to 
be  punished  the^  those  in  affluent  areas.  And  criminals  who  escape  punishment  often 
go  on  to  victimize  others. 


T  Punishment. 


‘  i 


Slim  court  resources  are  largely  to  blame.  Mecklenburg  County  has  fewer 
prosecutors  than  any  U.S.  city  its  size.  Saddled  witK  too  much  crime  and  too  few 
resources,  prosecutors  throw  out  thousands  of  cases,  including  more  than  half  of  all 
felonies  that  police  want  prosecuted. 

The  Observer's  coverage  has  begun  to  make  a  serious  difference.  Tbe 
legislature  agreed  to  put  up  money  for  two  new  Mecklenburg  County  judges.  Key 
state.:f^^|^kers  say  they  will  push  to  reform  ^ 

court  funding  formulas.  And  county  officials 
are  seeking  state  approval  to  make  felons 
pay  higher  court  costs. 

Knight  Ridder  commends  The 
Charlotte  Observer  and  its  staff  for  what  their 
investigative  coverage  has  done  to  help 
restore  justice  to  the  criminal  justice  system. 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 
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‘  Belleville  (III.)  News-Democrat 
'  Columbus  (Go.)  Ledger-Enquirer 
>  The  (Biloxi,  Miss.)  Sun  Herald 
’  The  (Fort  Wayne,  Ind.)  News-Sentinel 
’  The  (Myrtle  Beach,  S.C.)  Sun  News 
Bradenton  (Fla.)  Herald 
■  Grand  Forks  (N.D.)  Herald 


Tlie  (San  Luis  Obispo,  Calif.)  Tribune 
-  The  Monterey  County'  (Calif.)  Herald 
(State  College,  Pa.)  Centre  Daily  Times 
Aberdeen  (S.D.)  American  News 
The  (Warner  Robins,  Ga.)  Daily  Sun 
The  Olathe  Daily  News 


...and-  on  the 
Real  Cities  Network. 
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Worldwide  .news 
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THE  NECEmRY  THINGS 

1WANT  TO  CONGRATULATE  YOU  ON  THE 

outstanding  and  courageous  report¬ 
ing  and  editorials  in  E^P  in  recent 
months. 

I  have  read  and  subscribed  to  your 
magazine  for  nearly  30  years,  and  I  can 
never  recall  another  time  when  E^Fs 
editorial  policy  was  as  enlightened, 
forthright,  and  principled  as  it  is  today. 

Clearly,  no  industry  likes  to  see  its 
misdeeds  reported  on,  as  you  have  done 
recently  in  the  case  of  The  Cincinnati 
Enquirer  and  your  excellent  report  on  The 
Philadelphia  Inquirer.  But  it  is  necessary 
—  and  I  think  all  good  journalists 
applaud  your  efforts  and  your  courage 
in  tackling  these  issues. 

I  wish  you  continued  success  in  your 
stewardship  of  E^P. 

PHILIP  S.  BALBONI 

PRESIDENT  AND  FOUNDER 
New  England  Cable  News 
Newton,  Mass. 

KEEPING  THE  EAITH  (AT  BAY) 

To  ALL  THE  REASONS  TO  BE  WARY 

about  the  new  president’s  infatua¬ 
tion  with  government  support  of 
“faith-based”  social  services,  add  your 
story  [“Stop  the  press,”  Feb.  5,  p.  14]. 

The  Catholic  Church  and  other  religious 
organizations  are  prone  to  conflate 
coverage  of  their  institutional  operations 
in  the  secular  world  with  attacks  on  their 
respective  faiths  or  on  God’s  work. 

Given  the  situation  you’ve  described  in 
Philadelphia,  I  guess  the  media  are  on 
notice  that  coverage  of,  say,  problems  with 


administering  a  diocesan  social-service 
program  that  is  funded  with  public  dollars 
has  been  forbidden  by  none  other  than  the 
big  man  himself.  Thanks  for  your  story. 

KEVIN  RIORDAN 
Haddon  Township,  N  J. 

EASY -AND  HARD -TO  DIGEST 


Great E^P story  [“Stop the 

press”].  Excellent,  really.  Thanks 
for  writing  it  There  was  a  true 
balance  there.  It’s  a  difficult  article  to 
read  if  you’re  Catholic,  but  it  handled 
issues  that  really  need  to  be  tackled. 

[Former  Inquirer  Executive  Editor] 

Jim  Naughton[’s]  quotes,  in  particular, 
offered  important  perspective. 

KATHLEEN  STAUFFER 
MANAGING  EDITOR 
Catholic  Digest 
St.  Paul,  Minn. 


PAPED MONEY 


WITH  A  NEWSPRINT  PRICE 

increase  on  the  horizon 
[“Paper  price  hike  looms,” 

I  Jan.  22,  p.  32],  newspaper  publishers  and 
the  readers  of  E^P  should  bear  in  mind 
I  that  newsprint  transaction  (not  list) 

I  prices  averaged  about  $600  per  metric 
;  ton  as  far  back  as  1988. 

Plus,  if  this  spring’s  increase  were  to 
I  succeed,  the  average  transaction  price 
j  in  2001  would  probably  be  closer  to 
I  $635/MT,  not  $646/MT. 

I  A  further  thought  is  that  if  publishers 
i  wanted  to  save  on  newsprint  costs  and  at 
j  the  same  time  save  on  capital  outlays  for 
!  web  width  {continued  on  page  19} 


-- 50  YEARS  AGO -- 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MARCH  3,  1931: 

An  outstanding  group  of  leading 
newspaper  editors  have  for  the 
first  time  recognized  and 
welcomed  the  emergence  of 
the  comparatively  new  and 


increasingly  important  field  of 
public-relations  advertising, 
which  is  distinguished  from 
traditional  selling  copy. 

The  New  York  Joumal-American 


said  this  week  it  had  received 
101,676  mailed  requests  for  the 
“Fat  Boy’s  Calorie  Chart”  offered 
in  connection  with  serialization  of 
Elmer  Wheeler's  “Fat  Boy’s  Book” 
from  Jan.  28  to  Feb.  15. 
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Bridge  the  gap  between  the  print  world  and  the  Web  world  instantly. 


Now  Print  Can 
Talk  To  Web 
In  One  Swipe. 


It’s  simple.  Readers  swipe  cue  codes  in  your 
newspaper  with  the  :CueCat”  reader  and  they  are 
instantly  sent  to  any  page  within  your  Web  site,  or 
wherever  you  direct  them  on  the  Web. 

Editorial  takes  on  a  truly  seamless  interactive  life, 
leading  readers  to  additional  information,  audio, 
video  and  more. 

Advertising  gets  a  new  revenue  source  and  can  offer 
a  tangible  benefit  to  advertisers  by  linking  readers 
directly  to  promotions  and  purchasing  opportunities. 


The  synergies,  cost  efficiencies  and  creative 
opportunities  are  endless. 

Best  of  all,  this  technology  is  proving  itself  every 
day  in  major  publications  such  as  The  Dallas 
Morning  News,  Parade  magazine  and  Forbes 
magazine.  The  :CueCat  reader  attaches  to  any 
PC  and  is  available  free  of  charge  at  any 
RadioShack®  nationwide. 


•  45  percent  of  Dallas  registered  users  have  connected 
with  cues  in  The  Dallas  Morning  News. 

•  70  percent  of  users  in  all  markets  are  younger  than  45. 

•10  million  Web  pages  have  been  delivered  to  viewers 
by  our  technology  in  120  days. 

•  RadioShack  online  sales  jumped  152  percent  and 
Web  traffic  soared  400  percent  after  using  cue  codes 
in  its  catalog. 

•  Also  reads  UPC,  ISBN,  EAN,  code  128,  39,  25, 
and  Codabar. 

•  Free  iCueCat  distribution  to  media  partners  and 
consumers  via  RadioShack. 


Come  by  our  booth  at  the  Interactive 
Newspaper  Conference  for  a  demonstration. 


The  Cross  :Convergence™ 
pen,  a  wireless  cue  reader 
that  writes  and  reads. 
Available  at 
www.cross.com 


For  more  information  on  becoming  a  media  partner, 
contact  Larry  Olsen  at  212.218.5270. 


Digital 


tCbnvergence 


©  2001  DigitaliConvergence  Corporation.  All  rights  reserved.  DigitaliConvergence  Corporation,  ;C,  :CRQ,  iCueCat,  Slant  Code,  the  :CueCat  reader, 
“it's  your  cue,”  “Engineering  Your  Digital  Future”  and  all  marks  as  indicated  are  trademarks  of  DigitahConvergence  Corporation 
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M'  to  deliver  diyitallif 
hybrid  hot  off  the  press 


NAANOeeiES 


Arthur  0.  Sulzberger  Jr.: 
‘It  may  be  the  missing  link 
of  newspaper  circulation.’ 


BY  WAYNE  ROBINS 


You’ll  soon  have 
the  ability  to  sub¬ 
scribe  to,  download, 
and  read  The  New  York 
Times  on  your  computer  — 
the  same  Times  that  you  can 
now  hold  in  your  hands. 

Combining  the  digital 
immediacy  of  the  online 
version  with  the  photogra¬ 
phy,  layout,  design,  and  ad¬ 
vertising  of  the  print 
version,  the  New  York 
Times  Co.  has  entered  into  a 
five-year  agreement  with 
Newsstand  Inc.,  a  digital 
publishing  company  based 
in  Austin,  Texas.  a  ‘•eal:  The  New  Yort 

By  the  middle  of  the  year,  ^‘“'zberger  Jr.  (left)  and  f 
youll  be  able  to  buy  the  Times,  as  it  looks  in  print, 
via  computer  on  a  single-copy  or  subscription  basis 
anywhere  in  the  world. 

“This  is  the  digital  equivalent  of  a  new  printing 
press  distribution  capability,”  Scott  Heekin-Canedy, 
senior  vice  president  of  circulation  for  The  New  York 
Times,  said  in  a  phone  interview. 

The  Times  Co.  also  has  bought  a  minority  interest 
in  Newsstand,  a  company  started  less  than  18 
months  ago  by  its  president,  Tracey  Jones. 


It’s  a  deal:  The  New  York  Times  Co.’s  Arthur  0. 
Sulzberger  Jr.  (left)  and  Newsstand’s  Tracey  Jones 


“Our  goal  was  to  develop  a  suite  of  software  utilities 
a  publisher  can  use  to  generate  ABC  [Audit  Bureau  of 
Circulations]  auditable  electronic  editions,”  Jones 
said  in  a  conference  call  with  Heekin-Canedy.  “They 
have  to  be  complete  copies,  with  the  same  layout, 
all  the  ads.  It  has  to  essentially  he  the  newspaper,” 
he  said,  describing  the  distinction  between  what 
Newsstand  will  deliver  and 
the  current  version  of  The 
New  York  Times  on  the  Web 
Gittp://www.nytimes.com). 

“It  is  a  hybrid  between  the 
Web  and  print,”  Arthur  O. 
Sulzberger  Jr.,  chairman  and 
publisher  of  the  Times  Co., 
said  last  week  in  a  keynote 
address  at  E&P’s  Interactive 
Newspapers  Conference  and 
Trade  Show  here.  “It  may  be 
the  missing  link  of  newspa¬ 
per  circulation.  And  there’s  a 
big  plus:  no  ink  comes  out  on 
your  hands.” 

The  hybrid  will  not  re¬ 
place  the  existing  Times  Web 
imes  Co.’s  Arthur  0.  which  is  free  to  regis- 

usStand’s  Tracey  Jones  Sulzberger  said 

the  Times  site  attracts  16  million  registered  users  a 
month,  with  80%  residing  outside  the  New  York 
metropolitan  area  and  20%  living  or  checking  in 
from  overseas.  The  site,  he  said,  has  made  New  York 
Times  Digital  a  high-profile  “global  brand.” 

Sulzberger  said  he  expects  that  the  NewsStand 
version  of  the  Times  —  which  will  be  downloadable 
to  personal  computers  and  read  at  a  later  time 
on  laptops  or  other  portable  devices  —  would 
appeal  to  a  number  of  market  segments,  including 


The  Newspaper 
Association  of 
America  (NAA)  board 
is  debating  the  future 
of  its  new  Web-based 
ad-piacement  service, 
E&P  has  learned. 

NAA’s  Vienna, 
Va.-based  NICC  was 
launched  Jan.  8  after  - 
various  delays  and 
investments  of 
millions  of  dollars. 

Asked  if  there  was 
discussion  about  cut¬ 
ting  off  funding,  NAA 
Chairman  Andrew 
Barnes,  a  strong  NICC 
advocate,  said,  “I’m  ' 
happy  to  say  (that)  is 
not  the  question  ri^ 
at  the  moment.” 

Barnes,  also  chair¬ 
man  and  CEO  of  the 
Sf.  Petersburg  (Fla.) 
Times,  said  there  was 
“considerable  concern 
and  discussion”  about 
Nice  technology  and 
usage. 

-  JOE  NICHOLSON 


SCALED  BACK 

Four  years  after 
starting  the 
Arlington  Momir^ 
News  to  battle  Knight 


www.editorandpublisher.com 


FEBRUARY  26,  2001  EDITOR*  PUBLISHER  7 


E  &  P  NEWS 


although  Macintosh 


traveling  executives,  stu¬ 
dents,  teachers,  and 
readers  overseas. 

The  Times  still  has  to 
work  out  exactly  what 
edition  of  the  paper  will 
go  out.  The  national 
edition  is  a  good  bet, 
but  it’s  not  a  sure  thing. 

Whether  customized 
versions  will  be  available 
on  request  and  the  pric¬ 
ing  structure  have  yet  to 
be  worked  out. 

Newsstand  will  pro- 
•  j  ..  77ie  Wew  Vork  7/mes  by  way  of  The  Newsstand  Reader 

vide  its  service  using  ’  ’ 

three  proprietary  software  applications:  The  News- 
Stand  Reader,  which  subscribers  will  have  to  install 
on  their  personal  computers  to  download  the  digital 
Times-,  PaperPusher;  and  NewsStand  Delivery  Ser¬ 
vice.  When  it  is  rolled  out  in  mid-2001.  The  News- 
Stand  Reader  will  be  compatible  only  with  the 
Microsoft  Windows  operating  system.  “Our  plan  is 
to  introduce  a  Mac  client  at  a  later  date,”  Jones  said. 


Ridder’s  Fort  Worth 
Star-Tekgram,  Belo 
is  scaling  back  its 
presence  in  Tarrant 
County,  Texas. 

Arlington  will  go 
from  a  seven-day  daily 
to  a  five-day  section 
inside  The  Dallas 
Morning  News  April  4. 
The  move  is  part  of 
Beio's  ongoing  consoli¬ 
dation  of  its  suburban 
papers,  but  Arlington 
Editor  and  Publisher 
Gary  Jacobson  said 
Belo  remains  commit¬ 
ted  to  the  Arlington 
market. 

-  LUCIA  MOSES 


users 

may  be  able  to  make  do  in 
the  interim  with  Virtual 
PC,  an  application  that 
makes  Windows  applica¬ 
tions  accessible  to  them. 

Newsstand’s  claim  to 
fame  may  be  its  stated 
ability  to  overcome 
daunting  issues  of  down¬ 
load  speed  and  file  size. 
Downloading  an  entire 
Sunday  issue  of  the 
Times,  for  example,  could 
take  until  Tuesday  for 
those  with  56K-modem 
connections  to  the  Internet,  and  the  file  would  be 
Brobdingnagian.  Jones  said  NewsStand  should  be 
able  to  compress  almost  a  gigabyte  of  information  to 
about  20  megabytes.  And  subscribers  will  be  able  to 
order  downloads  overnight,  while  they’re  sleeping. 
In  such  a  case,  the  Times  should  be  on  a  subscriber’s 
computer  system  upon  waking  —  but  he  or  she  will 
still  have  to  make  the  coffee.  H 


§>!)c  JscUf  JJark  Stmcs 


Salt  Lake  Tribune 
managers  claimed 
victory  last  week  after 
a  federal  judge  in  Utah 
ruled  Feb.  21  that 
they  should  not  have 
been  removed  from 
their  positions  in  the 
Newspaper  Agency 
Corp.,  the  business 
arm  of  the  Tribune  and 
its  joint  operating 
agreement  (JOA)  part¬ 
ner,  The  Deseret  News. 

Shortly  after 
closing  its  purchase 
of  the  Tribune  in 
January,  MediaNews 
Group  Inc.  of  Denver 
replaced  Tribune  Pub¬ 
lisher  Dominic  Welch 
and  General  Manager 
Randy  Frisch  with  its 
own  appointees  to  the 
agency. 

In  a  split  decision, 
U.S.  District  Judge 
Tena  Campbell  also 
upheld  a  section  of 
the  JOA  that  allows 
the  Mormon  Church- 
owned  Deseret  News 
to  block  a  future  sale 
of  the  Tribune. 

-  LUCIA  MOSES 


A  nonaffair  to  remember 


BY  LUCIA  MOSES 

The  Boston 

Globe  normally 
loves  to  rub  its 
exclusives  in  the  face  of 
its  rival  Boston  Herald, 
but  its  Feb.  16  story  on 
the  murder  of  two  mar¬ 
ried  Dartmouth  College 
professors  is  one  scoop  it 
wishes  it  never  had. 

Five  days  after  the  sto¬ 
ry  ran,  the  Ghbe  pub¬ 
lished  a  rare  Page  One 
mea  culpa  expressing 
“regret”  for  wrongly  re¬ 
porting  that  one  of  the 
victims  had  had  an 


ment.  He  said  the  paper 
was  satisfied  it  had  the 
best  information  avail¬ 
able  at  the  time.  i 


affair,  which  police 
thought  was  a  likely 
motive  for  the  crime. 

The  story.  Globe 
Editor  Matthew  V. 

Storin  wrote  in  the 
apology,  came  from 
three  anonymous  law- 
enforcement  sources. 
After  New  Hampshire’s 
attorney  general  disput¬ 
ed  the  story.  Globe 
reporters  went  back  to 
their  sources.  As  the  in¬ 
vestigation  shifted  to  two 
teen-age  suspects,  the 
sources  conceded  that 


the  theory  was  incorrect. 

In  an  interview,  Storin 
said  competition  didn’t 
affect  the  GZo6e’s  judg- 
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Ridder  doubts  stoiy  was  spiked 


CEO  disputes  Philadelphia  cardinal’s 
claim  that  an  archdiocese  PR  agent 
killed  unflattering  story  in  Inquirer’ 

j  BY  JOE  NICHOLSON 

ONY  Bidder,  chairman  and  CEO  of  Knight 
Bidder,  said  last  week  that  he  found  it  hard 
to  believe  that  one  of  his  papers.  The 
Philadelphia  Inquirer,  allowed  a  Catholic  cardinal 
to  stop  publication  of  a  story. 

During  two  wide-ranging  interviews  with  E^P, 
Bidder  also  said  he  was  “always  looking”  for  new 
acquisitions,  including  newspapers  in  growth  mar¬ 
kets  and  Internet-related  businesses.  He  said  he 
was  focused  on  building  his  company  —  and  has  no 
interest  in  selling  newspapers  in  Philadelphia, 
Miami,  or  elsewhere. 

Bidder  referred  to  E^Fs  Feb.  5  story  about  former 
Inquirer  report¬ 
er  Balph  Cipri- 
ano’s  unsuccess¬ 
ful  efforts  to  re¬ 
port  that  Car 
dinal  Anthony 
Bevilacqua,  who 
heads  the  Cath¬ 
olic  Church’s 
Archdiocese  of 

Philadelphia,  was  spending  several  hundred  thou¬ 
sand  dollars  to  renovate  his  30-room  mansion  and 
$500,200  to  fix  up  an  oceanfront  house.  Bevilacqua 
told  EfiP  that  his  publicity  agent,  Brian  Tierney,  met 
with  Inquirer  editors  and  “stopped  the  story.” 

“I  find  it  hard  to  believe  that  anybody,  anybody, 
anywhere  in  Knight  Bidder  that  isn’t  an  editor 
could  stop  a  story,”  declared  Bidder.  “I  think  that  if 
somebody  called  and  gave  us  facts  that  caused  us  to 
go  back  and  do  some  further  reporting,  that  could 
be  one  thing,  but  I  don’t  think  anybody  can  stop  a 
story  in  Knight  Bidder.” 

Tierney  was  profiled  in  the  February  issue  of 
Philadelphia  Magazine,  which  referred  to  the 
publicity  agent’s  meeting  with  Inquirer  editors  and 
said  he  “emerged  a  hero  in  the  church’s  eyes ... .” 

Bidder,  who  is  based  in  San  Jose,  Calif.,  said: 
“The  cardinal  calling  up  and  saying,  ‘I  don’t  like  this 
story.  I  don’t  want  you  to  run  it.’  That  is  not  some¬ 
thing  that  happens  in  Knight  Bidder.  I  mean,  they 


may  try  it.  But  they  don’t  get  away  with  it.  So  I 
don’t  know  the  facts  of  the  story  that  he  says  he 
was  able  to  stop.” 

Asked  if  a  Bevilacqua  boycott  threat  might 
affect  the  Inquirer,  Bidder  said,  “We  have 
boycotts  all  the  time  in  Knight  Bidder.  We  have 
auto  dealers  boycott  us.  I  would  hope  that  none 
of  our  newspapers  would  ever,  ever,  hold  a  story 
—  stop  a  story  —  just  because  there  is  a  threat  of 
a  boycott.” 

Last  month,  the  Inquirer  settled  a  libel  and 
slander  suit  brought  by  Cipriano,  the  paper’s  for¬ 
mer  religion  reporter,  after  his  editor  publicly 
questioned  the  accuracy  of  information  he  had 
written.  EiiP  reported  the  paper  “settled  for  an 
undisclosed  sum,  reportedly  as  much  as”  $7  mil¬ 
lion.  A  knowledgeable  source  told  Ei^P  that  the 
settlement  was  definitely  in  the  millions.  Bidder 
said  it  “was  nowheres  near  $7  million.”  He  said  he 
couldn’t  reveal  the  amount  because  “we  signed 

an  agreement 
that  we  can’t 
disclose  it.” 

Cipriano’s 
lawyer  in  the 
case,  James 
E.  Beasley  Sr., 
said,  however, 
that  Bidder 
was  “only  try¬ 
ing  to  avoid  any  more  embarrassment,  I  suspect,” 
when  he  suggested  the  settlement  was  signifi¬ 
cantly  less  than  has  been  reported. 

Beasley  also  revealed  that  he  had  written  a 
letter  to  the  Inquirer’s  lawyer  before  the  settle¬ 
ment,  asking  him  to  agree  to  keep  unflattering 
testimony  about  Bevilacqua  out  of  the  case.  “I 
wrote  him  a  letter  and  said  it  is  not  my  desire  to 
involve  the  cardinal  in  any  of  this  stuff.  I  mean, 
why  create  a  situation  that  could  be  devastating 
to  his  reputation  when  it  serves  no  purpose?” 
asked  Beasley. 

When  E^P  asked  if  there  was  any  prospect 
Knight  Bidder  would  ever  merge  with  a  larger 
company,  Bidder  emphatically  said  that  was  not 
in  the  cards  —  adding  that  he  was  interested  in 
buying  smaller  companies,  possibly  this  year. 
“We’re  trying  to  build  the  business,”  he  said. 
“We’re  looking  for  ways  to  be  a  bigger  and 
stronger  company.”  S 


“I  find  it  difficult  to  believe 
that  anybody,  anybody, 
anywhere  in  Knight  Ridder 
that  isn’t  an  editor  could 
stop  a  story.”  —  tony  bidder 

Knight  Bidder 


CAPITOlHim, 

WELHIILO 

As  part  of  a  priori¬ 
tizing  process 
driven  by  its  plan  to 
buHd  a  headquarters 
and  Newseum  on 
Pennsylvania  Avenue 
in  Washington,  the 
Freedom  Forum  has 
closed  its  San  Francis¬ 
co  office  and  has  cut 
its  Ph.D.  Program  for 
Journalists,  a  six-year 
partnership  with  the 
University  of  North 
Carolina  at  Chapei 
Hill's  School  of  Jour¬ 
nalism  and  Mass 
Communication. 

The  $50,000-a- 
year  fellowships  — 
which  will  end  after 
the  current  fellows 
complete  their  pro¬ 
grams  —  were  In¬ 
tended  to  help 
professional  journal¬ 
ists  earn  the  academ¬ 
ic  credentials  to 
teach  at  the  college  ' 
level.  The  Arlington, 
Va.-based  Freedom 
Forum  is  a  nonparti¬ 
san,  international 
foundation  dedicated 
to  free  press  and  free 
speech. 

-  ELLEN  LIBURT 

UANIIFIS 

BOYCOn 

The  United  Auto 
Workers  (UAW) 
lifted  its  nearly  six- 
year-oM  boycott  of 
The  Detroit  News,  the 
Detroit  Free  Press, 
and  Gannett  Co. 

Inc.'s  USA  Today  last 
Tuesday,  ending  an 
action  in  support  of 
striking  newspaper 
unions  that  prevented 
the  papers  from  being 
sold  at  Detrolt-area 
Vi  l; 
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Fire  rises  over  a  River  Cities 
Industrial  Center  warehouse 
as  its  front  wall  collapses. 


auto  plants  and  cut 
sales  by  an  estimated 
20,000  to  30,000 
copies  daily. 

Other  big  unions 
ended  their  sympathy 
boycotts  last  Decem¬ 
ber  when  the  last  of 
six  unions  at  the 
jointly  produced 
Detroit  dailies  ratified 
contracts  to  end  the 
labor  dispute. 

-  MARK  FITZGERALD 


The  Globe  and 
Mail  in  Toronto 
announced  last 
Tuesday  that  it  is 
offering  employees 
in  overstaffed  areas 
“voluntary  severance” 
packages. 

Globe  and  Mail 
Publisher  and  CEO 
Phillip  Crawley  said 
that  “from  time  to 
time,  our  priorities 
change,  and  we 
want  to  try  and 
get  the  right  balance 
of  staff.” 

Analysts  said  The 
Globe  and  Mail  and 
the  National  Post, 
engaged  in  a  rivalry 
that  is  draining  the 
profits  of  both,  have 
faced  more  pressure 
in  the  past  year 
since  three  free- 
distribution  daily 
newspapers  were 
introduced  in  Toronto. 
-  ELLEN  LIBURT 


If  it  weren’t for  had  luck 


days.  The  extent  of  dam¬ 
age  to  the  contents  was 
unknown. 

With  water  from 
tankers  depleted  and  the 
center’s  emergency  hy¬ 
drants  malfunctioning, 
firefighters  from  five 
cities  could  not  extin¬ 
guish  the  blaze,  accord¬ 
ing  to  Quad-City  Times 
reporters  Marc  Chase 
and  Ann  McGlynn. 

Black  smoke  was  visi¬ 
ble  for  35  miles.  Propane 
tanks  exploded,  but 
firefighters  kept  flames 
away  from  a  nearby 
fuel  depot.  11 


BY  JIM  ROSENBERG 

A  HUGE  FIRE  LAST 

Tuesday  in  the 
River  Cities  In¬ 
dustrial  Center,  Mount 
Joy,  Iowa,  destroyed  a 
warehouse  where  Goss 
Graphic  Systems  leased 
space  for  new  and  used 
printing  equipment  and 
miscellaneous  items. 

The  area’s  largest  fire 


in  25  years  caused  no  se¬ 
rious  injuries.  But  heat, 
smoke,  and  water  may 
well  have  damaged  Goss 
equipment.  The  “hand¬ 
ful  of  customers  affect¬ 
ed”  were  all  notified,  said 
Marketing  Vice  Presi¬ 
dent  Barbara  Gora.  Goss 
is  “going  through  the  in¬ 
ventory  list  now.” 

“I  think  we  lost  two 


units,”  said  David 
O’Neill,  the  New  York 
Post’s  production  chief, 
referring  to  tower  levels 
of  the  last  of  the  paper’s 
four  presses.  Other  units 
and  folders  were  at  Goss’ 
plant  for  web-width 
changes. 

Hot  spots  kept  inspec¬ 
tors  out  of  the  collapsed 
structure  for  several 


•  cents  in  1995,  but  reduced 

up  pn.C0  it  of  a 

failed  Willes  plan  to  dra¬ 
matically  boost  the  paper’s  circulation. 

The  L.A.  Times  upped  the  single-copy  price  to  25 
cents  in  1979,  boosted  it  to  35  cents  in  1991,  briefly 
raised  it  to  50  cents  in  1995,  then  lowered  it  to  25 
cents  in  mid-1996. 

The  new  price  will  be  effective  from 
Monday  to  Saturday.  The  Sunday 
paper  remains  $1.50.  The 
L.A.  Times  has  a  circu¬ 
lation  circa  1.3 
million.®  ,  ' 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

IN  A  REVERSAL  OF  ONE  OF  THE  KEY  INITIATIVES  OF 

former  CEO  Mark  Willes’  reign  of  error,  the  Los 
Angeles  Times  is  doubling  its  daily  newsstand 
price  to  50  cents  beginning  March  5. 

Times’  Publisher  and  President  John  Puemer  said 
the  decision  was  prompted  by  a  “response  to  higher 
newsprint  costs  and  general  inflation,  and  reflects  the 
high  quality  of  the  Times’ journalism.” 

Along  with  The  Washington  Post,  the  San  Francis¬ 
co  Chronicle,  and  The  San  Francisco  Examiner,  the 
L.A.  Times  was  one  of  the  last  major  metropolitan 
dailies  to  charge  25  cents.  ^ 

The  L.A.  Times  raised  the  price  to  50 


Daily  double 
for  LA.  Times 


The  Bismarck 
(N.D.)  Tribune’s 
Web  site  next  month 
is  to  introduce  the 
latest  version  of  the 
Special  Sections 
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offered  by  CityX- 
press.com  Corp. 

{E&P,  Jan.  29,  p.  i9). 

Lee  Enterprises 
Inc.,  parent  of  the 
Tribune,  uses 
CityXpress’  Spe¬ 
cial  Sections  — 
such  as  “Dining  & 
Entertainment,” 
“Home  &  Gar¬ 
den,”  and  “Out¬ 
doors  &  Recrea¬ 
tion”  —  at  a  num¬ 
ber  of  its  newspa¬ 
pers.  The  new 
version  integrates 
contextual  promo¬ 
tional  opportunities 
for  advertisers  with 
the  niche  editorial 
content  that  City¬ 
Xpress  is  now  provid¬ 
ing  with  its  Special 
Sections,  the  com¬ 
pany  announced  last 
week  at  the  E&P  In¬ 
teractive  Newspapers 
Conference  &  Trade 
Show  in  Dallas. 

-  J.J.  MC  GRATH 
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In  a  post-merger  move,  Tribune 
Media  Services  trims  19  features; 
with  1 5  of  them  likely  going  to  CS 


BY  DAVE  ASTOR 

SEVERAL  MONTHS 

after  absorbing 
the  Los  Angeles 
Times  Syndicate,  Trib¬ 
une  Media  Services  is 
dropping  19  features. 

That  still  leaves  TMS 
with  a  huge  total  of 
about  220  creators. 

“This  was  obviously  a 
difficult  decision,”  said 
TMS  Creative  Director 
Fred  Schecker.  “All  19  are 
excellent  features,  but 
sometimes  a  fresh  start 
can  help.”  Fifteen  of  the 
19  mostly  modest-selling 
features  are 
slated  to  go  to  Creators 
Syndicate  March  19. 

“We’re  taking  them  on 
for  at  least  a  year  to  see  if 
we  can  help  these  people 


succeed,”  said 
President  and  CEO 
Rick  Newcombe  of 
Creators,  whose 
roster  will  rise  to 
nearly  100. 

Among  the  15  ' 

features:  editorial 
cartoons  by  Dwane 
Powell  of  The  News  G? 
Observer,  Raleigh,  N.C.; 
Charles  Rodrigues’ 
“Charlie”  comic;  “Kathy 
Smith  on  Fitness”;  and 
the  gay-themed  column 
by  Deb  Price  of  The 
Detroit  News. 

“I’m  delighted  that 
Creators  Syndicate  will 
now  be  joining  Gannett 
News  Service  in 
distributing  my  ground¬ 
breaking  column,” 

Price  told  E^P. 


Dwane  Powell  and 
Charles  Rodrigues 
are  Creators-bound. 


Schecker  said  IPO 

the  other  four  |Dfl 

creators,  includ- 
ing  New  York  //r 

Daily  News  lydj 

sports  scribe  / 
Mike  Lupica, 
are  leaving 
either  to  make  their 
own  deals  or  for  other 
reasons.  He  added  that 
this  is  the  only  major 


roster  reduction 
planned,  saying,  “There’s 
no  Phase  Two.”  @ 


The  Daily  Press 
Inc.  of  Newport 
News,  Va.,  will  ac¬ 
quire  Williamsburg's 
semiweekly  newspa¬ 
per,  The  Virginia 
Gazette;  six  other 
area  weekly  news¬ 
papers;  and  three 
monthly  regional 
magazines,  said 
Ernest  C.  Gates,  vice 
president  of  strategy 
and  development  at 
the  Tribune  Co.’s 
93,174-circulation 
Daily  Press. 

The  purchase 
includes  the  Gazette’s 
operations  and 
a  commercial 
printing  operation 
in  Williamsburg. 

-  ELLEN  LIBURT 


Bankrupt  ‘Colorado  Daily’  sale  OK’d 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  U.S.  Bankruptcy 
Court  has  approved 
the  $2.38-million  sale 
of  the  109-year-old  Colorado 
Daily  from  Front  Range 
Publishing  Co.  to  a  new 
owner  who  plans  to  change 
the  name  of  the  newspaper 
to  the  New  Colorado  Daily 
when  the  sale  closes. 

Randy  Miller  and  his  company,  New  Colorado 
Daily  LLC,  are  expected  to  take  over  the  paper  as 
soon  as  Friday.  Miller,  a  onetime  Gannett  Co.  Inc. 
publisher  with  25  years  in  the  newspaper  business, 
is  former  vice  president  of  publishing  for  Lee  Enter¬ 
prises  Inc.,  a  newspaper  chain  based  in  Iowa  with 
23  daily  newspapers  and  more  than  100  other  pub¬ 
lications.  He  left  Lee  Enterprises  in  December. 


The  Colorado  Daily  filed  for  Chapter  11  reorgani¬ 
zation  in  November,  with  debts  of  approximately 
$2.09  million. 

Publisher  Russell  Puls  said  the  protection  was 
needed  because  of  an  alleged  $250,000  embezzle¬ 
ment  by  a  company  accountant  and  unsound  busi¬ 
ness  decisions  since  1995.  Although  there  were 
other  financial  problems,  Puls  told  E^P  that  the 
embezzlement  “was  the  straw  that  broke  the  camel’s 
back.”  He  said  the  suspected  embezzler  paid  back 
$29,000,  but  has  disappeared. 

Based  in  Boulder,  the  Colorado  Daily  is  a  free 
weekday  alternative  paper  aimed  at  readers  18  to  35 
years  old.  The  paper,  which  has  45  full-time  em¬ 
ployees  and  a  news  staff  of  eight,  maintains  a  sales 
office  at  the  University  of  Colorado,  where  it  was  the 
campus  newspaper  until  1972,  when  censorship  is¬ 
sues  with  the  university’s  administration  prompted 
the  paper  to  move  off  campus  as  an  employee- 
owned  publication.  11 
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auto  plants  and  cut 
sales  by  an  estimated 
20,000  to  30,000 
copies  daily. 

Other  big  unions 
ended  their  sympathy 
boycotts  last  Decem¬ 
ber  when  the  last  of 
six  unions  at  the 
jointly  produced 
Detroit  dailies  ratified 
contracts  to  end  the 
labor  dispute. 

-  MARK  FITZGERALD 

W&Ml’ 

WBUYOUT 

The  Ghbe  and 
Mail  in  Toronto 
announced  last 
Tuesday  that  it  is 
offering  employees 
in  overstaffed  areas 
“voluntary  severance" 
packages. 

Globe  and  Mail 
Publisher  and  CEO 
Phillip  Crawley  said 
that  “from  time  to 
time,  our  priorities 
change,  and  we 
want  to  try  and 
get  the  right  balance 
of  staff.” 

Analysts  said  The 
Globe  and  Mail  and 
the  National  Post, 
engaged  in  a  rivalry 
that  is  draining  the 
profits  of  both,  have 
faced  more  pressure 
in  the  past  year 
since  three  free- 
distribution  daily 
newspapers  were 
introduced  in  Toronto. 
-  ELLEN  LIBURT 

NEWCRYiUNX 

THEBISMARCX! 

The  Bismarck 
(N.D.)  Tribune's 
Web  site  next  month 
is  to  introduce  the 
latest  version  of  the 
Special  Sections 
- ,  f~i  O 


Fire  rises  over  a  River  Cities 
Industrial  Center  warehouse 
as  its  front  wall  collapses. 


If  it  weren't for  had  luck ... 

Goss  burned  bj  a  blaze 


BY  JIM  ROSENBERG  j 

A  HUGE  FIRE  LAST  I 
Tliesday  in  the  j 

River  Cities  In-  i 
dustrial  Center,  Mount  j 
Joy,  Iowa,  destroyed  a  j 

warehouse  where  Goss 
Graphic  Systems  leased  | 
space  for  new  and  used  1 

printing  equipment  and 
miscellaneous  items.  | 

The  area’s  largest  fire  j 


in  25  years  caused  no  se-  ! 
rious  injuries.  But  heat, 
smoke,  and  water  may 
well  have  damaged  Goss 
equipment.  The  “hand-  j 
fill  of  customers  affect-  | 

ed”  were  all  notified,  said 
Marketing  ^^ce  Presi¬ 
dent  Barbara  Gora.  Goss  j 
is  “going  through  the  in¬ 
ventory  list  now.” 

“I  think  we  lost  two  i 


units,”  said  David 
O’Neill,  the  New  York 
Posts  production  chief, 
referring  to  tower  levels 
of  the  last  of  the  paper’s 
four  presses.  Other  units 
and  folders  were  at  Goss’ 
plant  for  web-width 
changes. 

Hot  spots  kept  inspec¬ 
tors  out  of  the  collapsed 
structure  for  several 


days.  The  extent  of  dam¬ 
age  to  the  contents  was 
unknown. 

With  water  from 
tankers  depleted  and  the 
center’s  emergency  hy¬ 
drants  malfunctioning, 
firefighters  from  five 
cities  could  not  extin¬ 
guish  the  blaze,  accord¬ 
ing  to  Quad-City  Times 
reporters  Marc  Chase 
and  Ann  McGlynn. 

Black  smoke  was  visi¬ 
ble  for  35  miles.  Propane 
tanks  exploded,  but 
firefighters  kept  flames 
away  from  a  nearby 
fuel  depot.  11 


‘L.A.  Times’  pumps  up  price 

BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

IN  A  REVERSAL  OF  ONE  OF  THE  KEY  INITIATIVES  OF 

former  CEO  Mark  Willes’  reign  of  error,  the  Los 
Angeles  Times  is  doubling  its  daily  newsstand 
price  to  50  cents  beginning  March  5. 

Times’  Publisher  and  President  John  Puemer  said 
the  decision  was  prompted  by  a  “response  to  higher 
newsprint  costs  and  general  inflation,  and  reflects  the 
high  quality  of  the  Hmes’ journalism.” 

Along  with  The  Washington  Post,  the  San  Francis¬ 
co  Chronicle,  and  The  San  Francisco  Examiner,  the 
L.A.  Times  was  one  of  the  last  major  metropolitan 
dailies  to  charge  25  cents. 

The  L.A.  Times  raised  the  price  to  50 


cents  in  1995,  but  reduced 
it  in  1996  as  part  of  a 
failed  Willes  plan  to  dra¬ 
matically  boost  the  paper’s  circulation. 

The  L.A.  Times  upped  the  single-copy  price  to  25 
cents  in  1979,  boosted  it  to  35  cents  in  1991,  briefly 
raised  it  to  50  cents  in  1995,  then  lowered  it  to  25 
cents  in  mid-1996. 

The  new  price  will  be  effective  from 
!  Monday  to  Saturday.  The  Sunday 
I  paper  remains  $1.50.  The 
j  L.A.  Times  has  a  circu- 
j  lation  circa  1.3 
million.il 
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offered  by  CityX- 
press-com  Corp. 

(£&/>,  Jan.  29,  p.  19). 

Lee  Enterprises 
Inc.,  parent  of  the 
Tribune,  uses 
CityXpress’  Spe¬ 
cial  Sections  — 

\  such  as  “Dining  li 
I  Entertainment,” 
“Home  &  Gar¬ 
den,"  and  “Out¬ 
doors  &  Recrea¬ 
tion"  —  at  a  num¬ 
ber  of  its  newspa¬ 
pers.  The  new 
version  integrates 
contextual  promo¬ 
tional  opportunities 
for  advertisers  with 
the  niche  editorial 
content  that  City¬ 
Xpress  is  new  provid¬ 
ing  with  its  Special 
Sections,  the  com¬ 
pany  announced  last 
week  at  the  E&P  In- 
.teractive  Newspapers 
Conference  li  Trade 
Show  in  Dallas. 

-  J.J.  MC  GRATH 


AtlPOtiWATWST. 
•ft'  HtWovfof  IT/ 


In  a  post-merger  move,  Tribune 
Media  Services  trims  19  features; 
with  15  of  them  likely  going  to  CS 


BY  DAVE  ASTOR 

SEVERAL  MONTHS 
after  absorbing 
the  Los  Angeles 
Times  Syndicate,  Trib¬ 
une  Media  Services  is 
dropping  19  features. 

That  still  leaves  TMS 
with  a  huge  total  of 
about  220  creators. 

“This  was  obviously  a 
difficult  decision,”  said 
TMS  Creative  Director 
Fred  Schecker.  “All  19  are 
excellent  features,  but 
sometimes  a  fresh  start 
can  help.”  Fifteen  of  the 
19  mostly  modest-selling 
features  are 
slated  to  go  to  Creators 
Syndicate  March  19. 

“We’re  taking  them  on 
for  at  least  a  year  to  see  if 
we  can  help  these  people 


succeed,”  said 
President  and  CEO 
Rick  Newcombe  of 
Creators,  whose 
roster  will  rise  to 
nearly  100. 

Among  the  15 
features:  editorial 
cartoons  by  Dwane 
Powell  of  The  News  & 
Observer,  Raleigh,  N.C.; 
Charles  Rodrigues’ 
“Charlie”  comic;  “Kathy 
Smith  on  Fitness”;  and 
the  gay-themed  column 
by  Deb  Price  of  The 
Detroit  News. 

“I’m  delighted  that 
Creators  Syndicate  will 
now  be  joining  Gannett 
News  Service  in 
distributing  my  ground¬ 
breaking  column,” 

Price  told  Ei^P. 


Dwane  Powell  and 
Charles  Rodrigues 
are  Creators-bound. 


te-"» 


Schecker  said 
the  other  four 
creators,  includ-  i 
ing  New  York  I 

Daily  News  I 

sports  scribe 
Mike  Lupica, 
are  leaving 
either  to  make  their 
own  deals  or  for  other 
reasons.  He  added  that 
this  is  the  only  major 


roster  reduction 
planned,  saying,  “There’s 
no  Phase  TWo.”  11 


The  Daily  Press 
Inc.  of  Newport 
News,  Va.,  will  ac¬ 
quire  Williamsburg's 
semiweekly  newspa¬ 
per,  The  Virginia 
Gazette;  six  other 
area  weekly  news¬ 
papers;  and  three 
monthly  regional 
magazines,  said 
Ernest  C.  Gates,  vice 
president  of  strategy 
and  development  at 
the  Tribune  Co.’s 
93,174-circubition 
Daily  Press. 

The  purchase 
includes  the  Gazette's 
operations  and 
a  commercial 
printing  operation 
In  Williamsburg. 

-  ELLEN  LIBURT 


Bankrupt  ‘Colorado  Daily  sale  OK’d 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  U.S.  Bankruptcy 
Court  has  approved 
the  $2.38-million  sale 
of  the  109-year-old  Colorado 
Daily  from  Front  Range 
Publishing  Co.  to  a  new 
owner  who  plans  to  change 
the  name  of  the  newspaper 
to  the  New  Colorado  Daily 
when  the  sale  closes. 

Randy  Miller  and  his  company.  New  Colorado 
Daily  LLC,  are  expected  to  take  over  the  paper  as 
soon  as  Friday.  Miller,  a  onetime  Gannett  Co.  Inc. 
publisher  with  25  years  in  the  newspaper  business, 
is  former  vice  president  of  publishing  for  Lee  Enter¬ 
prises  Inc.,  a  newspaper  chain  based  in  Iowa  with 
23  daily  newspapers  and  more  than  100  other  pub¬ 
lications.  He  left  Lee  Enterprises  in  December. 


The  Colorado  Daily  filed  for  Chapter  11  reorgani¬ 
zation  in  November,  with  debts  of  approximately 
$2.09  million. 

Publisher  Russell  Puls  said  the  protection  was 
needed  because  of  an  alleged  $250,000  embezzle¬ 
ment  by  a  company  accountant  and  unsound  busi¬ 
ness  decisions  since  1995.  Although  there  were 
other  financial  problems.  Puls  told  E^P  that  the 
embezzlement  “was  the  straw  that  broke  the  camel’s 
back.”  He  said  the  suspected  embezzler  paid  back 
$29,000,  but  has  disappeared. 

Based  in  Boulder,  the  Colorado  Daily  is  a  free 
weekday  alternative  paper  aimed  at  readers  18  to  35 
years  old.  The  paper,  which  has  45  full-time  em¬ 
ployees  and  a  news  staff  of  eight,  maintains  a  sales 
office  at  the  University  of  Colorado,  where  it  was  the 
campus  newspaper  until  1972,  when  censorship  is¬ 
sues  with  the  university’s  administration  prompted 
the  paper  to  move  off  campus  as  an  employee- 
owned  publication.  11 
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V  - — Yesterday's  Newspaper  Worth  Money  Again 


ActivePaper  Archive™  can  turn  your  Back-issues  can  be  presented  online  with 
archive  into  an  amazing  revenue  the  look  and  feel  of  a  real  newspaper, 
opportunity:  Using  XML  format,  it  stores  making  them  highly  attractive  and  exciting 
all  the  newspaper*s  content  together  with  for  online  readers.  Finally,  yesterday's 
details  about  it's  structure  and  layout  newspaper  is  worth  money  again. 


Toll  free:  1-866-654-8387 
www.oMvesoftware.com 
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CALENDAR 


On  election  night,  we  promised 
our  readers  up-to-the-minute 
coverage  at  tampabay.com 


MARCH 

wrzt 

paper  Operations 
Conference  and 
Trade  Show, 
Southern  News¬ 
paper  Publishers 
Association,  Sher¬ 
aton  Birmingham 
Hotel,  Birming¬ 
ham,  Ala. 


Assisted  Report¬ 
ing,  Missouri 
School  of 
Journalism, 
Columbia,  Mo. 


on  on  America 
Lu  LU  East/New 
Media  World, 
America  East, 
E&P,  and  13 
state  press 
associations, 
Hershey  Lodge 
and  Convention 
Center,  Hershey, 


Minma 

Circulation 
Summit,  Inter¬ 
national  News¬ 
paper  Marketing 
Association,  Mar¬ 
riott  McDowell 
Mountain, 
Scottsdale,  Ariz. 


qn_qi  AAN  Sales 
uU  U  I  Training 
Seminar,  Associa¬ 
tion  of  Alternative 
Newsweeklies, 
Hotel  Allegro, 
Chicago 


15-17^™.* 

Conference, 
Independent  Free 
Papers  of  America, 
Hilton  Clearwater 
Beach  Resort, 
Clearwater 
Beach,  Fla. 


APRIL 

Mono 

Annual 
Convention, 
Organization  of 
News  Ombuds¬ 
men,  Hotel  Nikko, 
Paris 


(43  nights  later,  we 
were  still  delivering.) 

When  Florida's  election  results  became  one  of  the  biggest 
stories  in  our  nation's  history,  the  St.  Petersburg  Times 
and  tampabay.com  delivered  —  with  continuous 
updates  on  the  latest  counts. 

And  recounts. 

It's  another  reason  thousands  of  readers  elect  to  get  their 
news  from  the  award-winning  St  Petersburg  Times  and 
our  affiliated  Web  sites,  every  day. 


IB-ZOmtar 

Meeting,  Inter 
American  Press 
Association, 
Hotel  Caesar 
Park,  Fortaleza, 
Ceara,  Brazil 


qi  00  Native 
Ut  Lu  American 
Newspaper 
Career 
Conference, 
American  Society 
of  Newspaper 
Editors,  Freedom 
Fonim  Neuharth 
Center,  South 
Dakota  Newspaper 
Association,  Crazy 
Horse  Memorial, 
Custer,  S.D. 


qiqi  NNA 

L I  l4  Govern¬ 
ment  Affairs 
Conference, 
National  News¬ 
paper  Association, 
Hyatt  Regency 
Capitol  Hill, 
Washington 


NOTE:  To  list 
events,  please 
e-mail  to  calendar 
@editorand 
pvblisher.com  or 
fax  to  Calendar 
Editor  at  (646) 
654-5370. 


onqn  compu- 

LU  UU  ter- Assist¬ 
ed  Reporting 
Boot  Camp, 
National  Institute 
for  Computer- 


^fJctcrstbuTB  ®iinesi 
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Dirks,  Van  Essen  &  Murray 


ARIZONA 

David  Fritze  to  business  editor  of  The 
Arizona  Republic  in  Phoenix  from 
political  editor. 

Dave  Lumia  to  sports  editor  from  assistant 
sports  editor. 


DISTRICT  OF  COLUMBIA 
Bill  Hamilton  to  the  newly  created  post  of 
assistant  managing  editor  of  enterprise 
at  The  Washin^on  Post  from  enterprise 
editor. 

Kevin  Merida  to  associate  editor  from  writer 
and  columnist  for  the  “Style”  section. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


BY  JAMIE  SANTO 


E  MISSOURI 

Gary  W.  Rust,  president  of 
Rust  Communications  in  ^ 

Cape  Girardeau,  has  retired 
■  and  will  be  succeeded  by  two 
of  his  sons,  Jon  Oeft)  and 

Rex,  who  will  serve  as  co-presidents.  They  have  been  executive  vice 
presidents  since  July.  Jon  has  held  various  positions  at  the  South¬ 
east  Missourian  in  Cape  Girardeau;  Rex  has  worked  in  private- 
equity  management.  Gary  Rust  will  continue  to  serve  as  chairman. 


ILLINOIS 

Jim  King  to  managing  editor  of  The  Beacon 
News  in  Aurora.  King  will  retain  his 
duties  as  design  manager  for  Fox  Valley 
Publications.  King  succeeds  Mike  Chapin, 
now  managing  editor  at  The  Times  in 
Munster,  Ind. 


IOWA 

Doug  Shipman  to  advertising  manager  at 
the  Daily  Gate  City  in  Keokuk  from  sales 
consultant. 


KENTUCKY 
Alan  Mattingly  to  editorial  director  of 
Landmark  Community  Newspapers  Inc. 
in  Shelbyville  from  late  editor  on  the 
foreign  desk  at  The  New  York  Times. 


NEBRASKA 

William  F.  Dunn  to  editor  of  The  Grand 
Island  Independent  from  assistant 
managing  editor  of  visuals  at  the  Star 
Tribune  in  Minneapolis. 


NEW  JERSEY 

to  advertising  di- 
rector  for  The 
Press  of  Atlantic 
City  from  advertising  director 
for  the  Courier  News  in  Bridge- 
water.  Bader  succeeds  Keith 
Dawn,  now  publisher  of  the 
Press  as  well  as  executive  vice 
president  and  chief  operating 
officer  of  its  parent  South  Jersey 
Publishing  Co. 


Times  Publishing  Company 

of  Erie,  PA 
has  agreed  to  sell 

Warren  (PA)  Times  Observer 

( 1 1 .500  daily  circulation) 

to 

Ogden  Newspapers 

We  are  pleased  to  have  represented 
Times  Publishing  Company  in  this  transaction, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505.82O.27OO  FAX:  505.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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CALIFORNIA 

Henry 
Ford 

to  general  ad¬ 
vertising  direc¬ 
tor  for  the  San 
I  Jose  Mercury  News  from  direc¬ 
tor  of  retail  advertising  for 
:  Newsday  in  Melville,  N.Y.  Ford 
j  succeeds  Scott  Haskins. 

NEW  YORK 

Mary  Fran  (DevendorO  Gleason  to  managing 
editor  for  features  and  sports  at  the  Times 
j  Union  in  Albany  from  assistant  managing 
1  editor  for  features  at  The  Post-Standard 
I  and  Syracuse  Herald-Joumal.  Gleason 
j  succeeds  the  late  Karen  Potter. 

I  Kris  Worrell  to  executive  features  editor 
I  from  features  reporter. 

j  Chris  Reen  to  vice  president  for  advertising 
I  at  the  Rochester  Democrat  and  Chronicle 

I  from  director  of  classified  advertising  at 
j  the  Pittsburgh  Post-Gazette. 

Julie  M.  May  to  director  of  new  media  from 
I  i  circulation  consumer  marketing  manager. 

I  ' 

j  OREGON 

I I  Patrick  Webb  to  managing  editor  of  The 
I  i  Daily  Astorian  in  Astoria  from  deputy 

;  managing  editor.  Webb  succeeds  Cindy 
YingSt,  now  city  editor  at  The  Olympian 
I  j  in  Olympia,  Wash, 
i! 

TEXAS 

John  DeMers  to  food  editor  for  the  Houston 
]  Chronicle  from  editor  and  publisher  of 
j  EasyFood  and  CoastFood  magazines  in 
)  New  Orleans.  DeMers  succeeds  Ann 
! '  Criswell,  who  retired  after  34  years. 

ji  WISCONSIN 

Andrew  Oppmann  to  executive  editor  of 
j  I  The  Post-Crescent  in  Appleton  from 
managing  editor  of  the  Montgomery 
{Mzi.)  Advertiser.  Oppmann  succeeds 
I  i  Bill  Harke,  who  resigned. 

I  Paul  Fanlund  to  the  newly  created  position 
]  of  vice  president  of  operations  at  Madison 
I  Newspapers  Inc.,  which  publishes  The 
Capital  Times  and  the  Wisconsin  State 
Journal,  from  assistant  managing  editor 
at  the  State  Journal. 
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Frank  B. 

Gilbreth  Jr. 

89,  Died  Feb.  18 
AUTHOR  AND  LONGTIME 
COLUMNIST  FOR  THE  POST  AND 
COUmES  IN  CHARLESTON,  S.C. 

WHILE  Gilbreth 
was  recognized 
nationwide  as  an  author, 
he  was  known  to 
Charleston  newspaper 
readers  as  Ashley  Cooper, 
the  byline  under  which 
he  wrote  his  column, 
“Doing  the  Charleston.” 
The  column  ran  from  the 
late  1940s  to  1993.  His 
best-known  book, 
“Cheaper  by  the  Dozen,” 
written  with  his  sister, 
Ernestine  Gilbreth  Carey, 
tells  the  story  of  growing 
up  in  a  family  of  12  chil¬ 
dren  headed  by  the  effi¬ 
ciency  experts  Frank  and 
Lillian  Gilbreth.  Before 
moving  to  Charleston,  he 
worked  for  The  Associat¬ 
ed  Press.  Gilbreth  also 
served  as  assistant 
publisher  of  The  Post  and 
Courier  and  vice  presi¬ 
dent  of  parent  Evening 
Post  Publishing  Co. 

Herbert 

Kupferberg 

83,  Died  Feb.  22 
AUTHOR,  JOURNALIST,  AND 
LONGTIME  PARADE  COLUMNIST 

Kupferberg  was  a 
senior  editor  at 
Parade  for  33  years.  His 


weekly  column  “What’s 
Up?”  highlighted  the  lat¬ 
est  and  best  in  nonfic¬ 
tion,  children’s  books, 
and  classical  music.  Prior 
to  joining  Parade,  he 
spent  more  than  20  years 
at  the  now-defunct  New 
York  Herald  Tribune  and 
the  International  Herald 
Tribune  —  as  a  reporter, 
editorial  writer,  member 
of  the  Paris  staff,  and 
“Lively  Arts”  editor.  He 
wrote  a  weekly  music 
review  column  and  also 
served  as  a  theater, 
movie,  and  book  critic. 
While  working  at  the 
Herald  Tribune,  Kupfer¬ 
berg  also  served  as  the 
music  critic  for  The  At¬ 
lantic  Monthly,  writing 
the  column  “They  Shall 
Have  Music.”  In  1978,  he 
served  as  music  critic  for 
The  Trib,  a  short-lived 
New  York  daily. 

Ben  Z.  Leuchter 

74,  Died  Jan.  14 
FORMER  EDITOR  IN  CHIEF  OF  THE 
VINELAND  (N.J.)  TIMES  JOURNAL 

Leuchter  was  the 
editor  in  chief  of  the 
Times-Joumal  (now  The 
Daily  Journal)  for  28 
years.  He  took  the  posi¬ 
tion  in  1949,  following 
the  death  of  his  father. 
Max,  who  founded  the 
paper  in  1925.  In 
addition  to  his  editorial 


responsibilities,  Leuchter 
wrote  “Keeping  Up  With 
the  Times,”  a  daily  col¬ 
umn  begun  by  his  father 
that  commented  on  lo¬ 
cal,  national,  and  world 
affairs.  It  ran  on  the 
front  page  of  the  Times- 
Joumal  for  52  years. 

Ray  Morgan 

78,  Died  Feb.  20 
FORMER  REPORTER  FOR  THE 
KANSAS  CITY  (MO.)  STAR  AND 
THE  KANSAS  CITY  TIMES 

OR  MUCH  OF  HIS 

career,  Morgan 
covered  the  Kansas 
Legislature.  While 
attending  the  University 
of  Kansas,  he  got  a  full¬ 
time  job  as  a  reporter  for 
the  Topeka  Daily  Capital 
(now  The  Topeka  Capi¬ 
tal-Journal).  In  1947,  he 
reported  on  his  first  ses¬ 
sion  of  the  Legislature. 

In  1951,  he  took  a  job  at 
the  Star  and  the  Times 
as  a  general-assignment 
reporter,  and  returned  to 
covering  the  Kansas  Leg¬ 
islature  the  following 
year.  He  was  named 
Kansas  correspondent 
for  the  Times  in  1953 
and  continued  in  that 
capacity  until  1977-  For 
the  eight  years  leading 
up  to  his  retirement  in 
1985,  Morgan  wrote  the 
“About  Town”  column 
in  the  Times. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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Are  you  missing  pieces  in  your  onlin 


Well  help  you  put  it  together. 


YourTown 


YourTown 

Powwiui  eommunity>puMltMng  that  It  to 
•Impla  to  Itam  and  Mt  that  no  training  la 
naadad  lor  community  groupo  to  odaetlvaly 
promota  thair  nawt  and  avonta.  Community 
avonta  databaaa  Intagralaa  with  MyCalandBr. 


Webforums 


nobuat  tookit  that  allowa  your  alta 
to  eraata  and  manage  diaouaalon  groupa, 
pollB,  turvaya  and  much  mora. 


MyCalendar 


A  unlgua  uaar  acqulaitlon  and  ratantion 
program,  MyCaiai^r  la  tha  paraonai 
Information  manager  (PIM)  that  tiaa  your 
uaara'  paraonai  aetivitlaa  to  your  local  avanta 
calendar.  Synea  with  OuUook  and  Mm 


sports 

huddle 

SportsHuddI* 


thowMM  your  high  Mhool  tportt  toorM,  iMa,  : 
■nd  piayw*.  InhancM  print  and  enihM  oovtraga, 
promolM  th«  orMtUon  of  n«w  •dKorM  iMturM 
■nd  MVM  monay  by  radudng  tlafl  Um*.  ! 


Waveshift,  Inc. 

new  media  technologies 

sales2@waveshift.com 
(530)  676-6440  x311 

Look  for  us  at  the  E&P 
Interactive  conference 
in  booth  100/102 


Waveshift  knows  a  winner 
when  it  sees  one 
^  and  so  do  the 

scores  of  newspapers 
that  have  selected 
SpdhsHuddie  to  manage 
^  M  their  high  school 

^  1  sports  coverage. 


To  learn  more 
about  how  SportsHuddle 
can  dramatically  improve  your 
newspaper's  high  school 
sports  coverage  call: 

(530)  676-6440  x311 
or  visit  us  online  at: 
http://www.  Waveshift,  com 


SportsHuddle  Rallys! 

Waveshift  Acquires  a  Winner 


UPlekEm 


Exelnng  eontMt  progratn  wiceuragM  aports 
fana  to  uaa  your  alto  aa  thair  aporta  miormatlon 
hub.  Oat  on  board  now  for  NCAA  Colloga 
Baakatball  toumamant 
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EDITORIALS 


News  organizations  take  on  a  growing  judicial  tendency  to  hide 
proceedings  in  those  trials  with  the  greatest  public  interest 


COURTS  IN  THE  UNITED  STATES 
increasingly  are  adopting  a 
dangerous  new  rule  of  thumb: 
The  greater  the  public  interest 
in  a  criminal  case,  the  more  shrouded  in 
secrecy  its  proceedings  should  be. 

News  organizations  so  far  have  done  a 
good  job  of  crying  “Foul”  whenever 
lawyers  or  judges  try  to  shut  down  public 
access  to  a  high-profile  case  in  their  own 
back  yards.  But  this  phenomenon  is  be¬ 
coming  so  routine  —  an  almost  automatic 
reflex  in  some  quarters  of  the  judiciary  — 
that  it  demands  a  national 
response  from  the  press. 

In  just  the  past  few  days, 
this  star-chamber  response 
has  been  triggered  by  very 
different  murder  cases  in 
two  places  with  little  in 
common. 

In  the  Boston  suburbs, 
the  judge  who  had  been 
in  charge  of  the  case  of 
Michael  McDermott,  the  man  accused 
of  killing  seven  colleagues  at  a  software 
company,  is  refusing  to  unseal  affidavits  in 
the  crime,  even  though  her  own  time  limit 
for  impoundment  has  expired  now  that 
McDermott  has  been  formally  indicted. 
When  the  Boston  Herald  dared  to  ask  her 
to  unseal  the  documents,  she  refused  with  a 
comment  that  revealed  her  own  contempt 
for  the  public  as  well  as  the  press:  “The 
public  is  not  calling  up  the  press,  scream¬ 
ing,  Why  aren’t  you  satis^ing  my  voracious 
appetite  for  Michael  McDermott?’” 

Across  the  nation  in  Great  Falls,  Mont., 
the  prosecutor  and  the  defense  are  both 
asking  District  Judge  Kenneth  Neill  to  seal 
court  records  and  ban  the  public  from  all 
pretrial  hearings  in  the  sensational  case  of 


Such  safeguards 
as  importing 
jurors ...  are  far 
preferable  to 
closingjudicial 
proceedings. 


Nathaniel  Bar- Jonah,  who  is  accused  of  a 
stomach-churning  crime  that  could  be  an 
outtake  from  the  current  box  office  hit 
“Hannibal.”  Both  defense  and  prosecuting 
attorneys  are  brandishing  aging  newspaper 
clippings  —  some  a  year  old  now  —  and  file 
footage  to  claim  the  jury  pool  could  be 
“contaminated”  by  the  coverage. 

The  demand  is  particularly  audacious 
considering  that  much  of  the  information 
in  those  clips  came  straight  from  defense, 
prosecution,  and  police  sources.  Press  cov¬ 
erage  is  unavoidably  extensive  —  and  lurid 
—  given  the  prosecutor’s 
allegations  that  Bar-Jonah 
raped  and  butchered  a  10- 
year-old  boy  who  disap¬ 
peared  in  1996,  and  served 
the  body  in  stews  to  unsus¬ 
pecting  neighbors.  Of 
course,  the  public  in  Great 
Falls  is  intensely  interest¬ 
ed,  just  as  people  around 
Boston  justifiably  have  — 
yes,  judge  —  a  voracious  appetite  for  news 
about  McDermott  that  might  help  them 
make  sense  of  the  slaughter  in  their  midst. 

If  the  state  of  the  jury  pool  really  is  the 
issue,  such  safeguards  as  importing  jurors 
from  a  distant  county  are  far  preferable  to 
closingjudicial  proceedings  to  public 
scrutiny. 

Newspapers  in  19  states  so  far  have 
raised  public  awareness  of  the  importance 
of  open  government  with  audits  that  test 
how  average  citizens  are  treated  when 
they  seek  public  information.  As  we’ve 
urged  before,  a  similar  program  tracking 
the  extent  to  which  secrecy  has  infected 
state  and  federal  courts  could  also  go  a 
long  way  in  preserving  the  fundamental 
right  to  an  open  and  public  trial. 
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LETTERS 


!  {continued from  page  5}  reduction, 

try  newsprint  with  basis  weight  lower 
,  than  48  grams.  It  works  for  the  rest  of 
the  world. 

JIM  ROWLAND 

PRINCIPAL 
Canadian  Paper  Analyst 
Montreal 

BROTHER,  CAN  YOU  SPARE  A  DIME? 

UNLESS  YOU  WERE  TRYING  TO  BE 

humorous,  always  dangerous  with 
a  serious  topic,  I  felt  your  Jan.  22 
i  cover  was  highly  irresponsible  and  mis- 
■  j  leading.  The  newspaper  industry  is  hardly 
1  heading  into  a  Depressionlike  scenario. 
Publishers  are  coming  off  a  multiyear 
streak  of  exceptional  profits.  The  presenta¬ 
tions  to  New  York  analysts  in  December  by 
the  CEOs  of  the  publicly  traded  companies 
uniformly  stressed  their  high  profits  and 
generous  cash-flow  positions.  Their  only 
!  concern  seemed  to  be  the  drop  in  their  re- 
'  spective  share  prices.  Doug  McCorkindale 
of  Gannett  Co.  Inc.,  as  usual,  expressed  it 
best  when  he  remarked,  “In  all  my  years  in 
I  the  industry,  I  have  never  seen  better  num- 
i  hers  and  a  worse  reaction  on  the  Street.” 
j  The  predominantly  youthful,  ever-herd- 
i  like  analysts  helped  push  down  those  stock 
!  j  prices  —  all  based  on  an  exaggerated  fear 

I  j  of  the  Internet.  Overkill,  to  say  the  least. 

'  I  With  regard  to  the  concerns  about  a 
1 1  newsprint  price  increase,  I  believe  the 
I  publishers  once  again  are  unfairly  crying 
i  “Foul.”  Here  is  a  hugely  capital-intensive 
I  industry  (newsprint  manufacturing)  try- 
t  ing  to  “break  even”  by  securing  a  modest 

j  increase  from  an  industry  (newspaper 
;  I  publishing)  that  routinely  achieves  20% 

!i  to  30%  margins,  a  factor  itself  many  times 

the  average  of  businesses  in  America. 

Your  excellent  journal  represents  this 
I  business  and  has  the  responsibility  of 
presenting  constructive  and  balanced 
j  views  in  the  always  challenging  times  in 
i  the  information  field.  Frankly,  your  cover 
I  reminded  me  of  something  that  our 
I  friend,  Rupert  Murdoch,  used  to  do  with 
j  a  front  page  —  a  practice  that  E&P  would 
1 1  have  properly  criticized  for  its  exploitive 
i  I  nature. 

I  GERALD  0.  REILLY 

i  I  Vero  Beach,  Fla. 

THE  POWER  OF  THE  PRESS 

I’M  WRITING  IN  REGARD  TO  THE  PIECE 

by  Joanna  and  Allan  Wolper, 
“Papering  over  the  Joel  Rose  case 


in  Cleveland?”  [Dec.  18,  p.  34].  Joel  Rose 
was  my  father. 

For  those  unfamiliar  with  this  story,  Joel 
Rose,  a  retired  local  TV  personality  com¬ 
mitted  suicide  the  morning  of  last  Aug.  4, 
after  a  Page  One  article  appeared  in  The 
Plain  Dealer  of  Cleveland  reporting  that  he 
I  was  under  investigation  in  an  ongoing 
sexual  stalking  case.  The  story  ran  before 
charges  were  filed  or  DNA  results  were 
!  returned,  quoting  only  unnamed  sources, 
j  obviously  inside  the  prosecutor’s  office.  A 
j  search  warrant  had  been  executed  on  my 
father’s  home  two  days  prior  to  his  death. 


results  of  seemingly  exonerating  DNA 
I  tests  in  deference  to  the  prosecutor’s 
i  office  while  in  the  interim  running 
defamatory  articles  about  the  case. 

A  great  injustice  has  been  done  here:  to 
I  my  father,  to  his  survivors,  to  the  premise 
j  of  innocence  before  guilt  is  established, 

!  and  to  the  sanctity  of  an  unbiased  media.  It 
I  is  my  sincere  hope  that  the  anguish  my 
I  family  is  experiencing  will  in  some  way 
j  keep  the  flame  of  media  integrity  and 
I  ethics  alive. 


and  he  had  been  forced  to  provide  DNA 
evidence.  The  DNA  samples  taken  from 
him  did  not  match  DNA  found  on 
evidence,  and  it  appears  all  attempts  to 
develop  a  case  against  him  have  failed. 

My  father  killed  himself  —  no  editor  or 
prosecutor  put  the  gun  to  his  head,  yet 
undoubtedly  he  knew  that  the  reputation 
he  had  spent  a  lifetime  building  was 
destroyed. 

The  Plain  Dealer  exercised  extremely 
poor  judgment  in  printing  its  Page  One 
article  excoriating  my  father  before  charges 
were  filed  (which  never  were).  It  was 
grossly  unethical  in  withholding  the 


ANDREW  ROSE 

St.  Paul,  Minn. 


Corrf:ction 

In  an  E&P  Interactive  story  about  the  new 
wave  of  Web  advertising  (“Tlew  ad  ideas, 
snap,  crackle  —  and  pop,”  Feb.  19,  p.  i3), 
E&P  used  an  outdated  title  for  Christine 
Cook  of  New  York  Times  Digital.  She  now 
is  vice  president,  international. 

In  a  “2000  Newspaper  Transactions” 
listing  (Jan.  22,  p.  10),  E&P  reported  the 
sale  of  the  Adviser  in  Mount  Clemens, 
Mich.  In  fact.  The  Advisor,  owned  by 
Independent  Newspapers  Inc.  in  Mount 
Clemens,  was  not  sold  in  2000. 


January  2001 


Rocl^et  Media,  Inc. 

New  York,  NY 


has  sold 


The  Coastal  Leader-Review 

Point  Pleasant,  NJ 


Coast  Star  Newspapers 

Manasquan,  NJ 


AdMetha  Partners,  Inc.  represented 
Rockfleet  Media,  Inc.  in  this  transaction. 


AdMedia  Partners,  Inc. 


Ideas,  Experience  and  Trust 

INVESTMENT  BANKERS  TO  THE  MEDIA,  ADVERTISING,  MANAGEMENT  CONSULTING, 
MARKETING  SERVICES,  INFORMATION  AND  INTERNET  BUSINESSES 

4+4  Madison  Avenue,  New  York,  NY  10022  •  212.759. 1870  •  Fax  2 1 2.888.4960 
lnfo@adnnediapartners.com  *  www.adnnediapartners.com 


www.editorandpublisher.com 


FEBRUARY  26,  2001  EDITOR& PUBLISHER  19 


BY  ROBERT  NEUWIRTH 

Horace  Greeley  would  be 

Five-plus  years  after  News- 
day  pulled  the  plug  on  its 
highly  regarded  but  money¬ 
draining  New  York  City  newspaper,  the  blue 
flag  of  the  Long  Island  tabloid  is  again  “going 
west”  But  this  time  it’s  got  a  secret  weapon: 
Louis  Sito’s  little  Spanish-language  paper. 

You  may  not  have  heard  of  Sito.  Although 
he  serves  as  Newsday’s  senior  vice  president 
for  sales,  he’s  not  a  corporate  mandarin.  He 
doesn’t  boast  a  handful  of  business  degrees. 
And  he  isn’t  a  familiar  figure  on  Wall  Street. 
But  it  was  Sito  who  back  in  1998  convinced 
leaders  of  the  staid  daily  to  pump  money  into 
his  risky  pet  project  —  Hoy  (“Today”),  a  new 
Spanish-language  tabloid.  And  that  decision 


Whether  or  not  Louis  Sito  is  “The  King  of  Queens”  may  be  I 
undecided,  but  there's  no  doubt  the  borough  is  the  field  for 
a  battle  royale  between  his  Newsday  and  the  Daily  News.  I 


was  an  important  step  in  Newsday’s  determina¬ 
tion  to  move  back  forcefully  into  Queens,  the 
largest  of  New  York’s  five  boroughs. 

“Absolutely,”  says  Raymond  A.  Jansen,  Newsday’s  publisher, 
president,  and  CEO.  “We  look  to  growing  Hoy  for  itself  and 
growing  Hoy  as  a  companion  to  Newsday.  It  makes  sense  to  have 
a  newspaper  that  serves  Hispanics  —  and  as  they  assimilate,  we 
want  them  to  read  Newsday? 

With  more  than  80,000  copies  circulating  in  Queens  every 
day,  Newsday  is  second  to  the  Daily  News,  which  sells  about 
110,000  copies  in  the  borough  {The  New  York  Times  sells  50,000 
copies  there,  and  the  New  York  Post  moves  43,000).  But  if  you 
add  the  approximate  number  Hoy  circulates  in  Queens,  one- 


ijry  fjyiiyr  ilj'jji;  ^ 
tjyjijjijjyjj  jjj  Qijy’ 
jij  iljy  uryyyjj  on 


|po  languages 
je  as  it  seeks 
|ns  -  a  jewel 
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third  of  its  54,000  circulation,  Newsday’s  two  papers  are  nipping 
at  the  News’  heels,  with  a  circulation  right  around  100,000. 

And  Hoy  is  also  driving  circulation  gains  for  Newsday  itself 
Jansen  reports  that  about  4,000  Hoy  subscribers  are  buying 
Newsday,  too.  For  these  subscribers,  he  says  with  a  laugh,  “Hoy  is 
the  first  one  into  the  home,  and  Newsday  is  the  tail  on  the  dog.” 

The  publisher  —  recently  named  a  senior  vice  president 

'XT _ J _ _ ±.  •TV-il _ 


that  made  Hoy  possible.  “He’s 
the  father  of  the  publication,” 

Jansen  says.  “He  proposed  it. ... 

He  made  it  easy.” 

Now  Newsday  has  beefed  up 
its  Queens  staff,  adding  a 
dozen  reporters  and  editors  — 
an  expansion  that  has  includ¬ 
ed  some  high-profile  efforts 
to  poach  well-regarded 
staffers  from  the  Daily  News 
and  the  Post.  Jansen  hopes 
the  New  York  presence, 
plus  Hoy’s  inroads  in  the 
Latino  market,  will  make  a 
compelling  bid  for  nation¬ 
al  advertising. 

This  fits  neatly  into  what  has 
long  been  regarded  as  TYibune’s 
grand  plan:  link  its  major  pa 
pers  in  seven  cities  —  including 
its  hometown  Chicago,  Los 
Angeles,  and  New  York  —  for 
one  massive  national  ad  buy. 

But  it  needs  New  York,  and 
only  Newsday  can  deliver  it. 

(TVibune  fled  the  New  York 
newspaper  scene  a  decade  ago 
when  it  sold  the  Daily  News.) 

To  bolster  the  plan,  TVibune 
has  agreed,  in  principle,  to 
bring  Newsday’s  Queens 
archrival,  the  Daily  News,  into  the  advertising  scheme  —  in  effect 
creating  “coopetition”:  competition  for  readers,  but  cooperation  in 
the  search  for  advertising  dollars. 

But  it  is  Louis  Sito  who  will  head  up  the  overall  circulation 
and  advertising  efforts  that  will  ultimately  determine  whether 
Newsday’s  new  experiment  in  New  York  will  pay  off. 


‘Cash  cow' parade 

Sito  is  no  stranger  to  profit  pressures.  He  came  to  Newsday 
in  1992,  assigned  to  run  its  troubled  Distribution  Systems  of 
America  division.  At  the  time,  DSA  was  bleeding  big  bucks  — 
losing  about  $5  million  every  year.  Sito  hit  the  ground  running. 

“Eighteen  months  later,  we  were  breaking  even  —  and  we  nev¬ 
er  looked  back,”  he  says.  Under  his  watch,  the  company,  now 
called  DSA  Community  Publishing,  has  grown  into  the  nation’s 
second-largest  publisher  of  pennysavers.  Sito  says  DSA  now  in¬ 
cludes  200  local  shoppers  with  a  weekly  circulation  of  2.7  million, 
and  he  refers  to  them  as  “little  cash  cows.” 

Sitting  in  his  comer  office  at  Newsday’s  headquarters  in  | 
Melville,  N.Y.,  Sito,  55,  looks  every  bit  the  modem  executive.  Noth-  * 

ing  is  out  of  place  in  his  corporate  lair.  His  desk  is  unclut-  S 
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A  Louis  Sito,  5,  later 
moved  from  Cuba 
to  the  United  States. 


A  Boars  and  turkeys  have  something  to  fear  in 
the  otherwise  affable  Sito  (right),  in  1978. 


Thanks  to  Joe  B.  McAdams  (left),  Sito  earned 
his  management  stripes,  at  the  cost  of  what 
amounted  to  a  “guaranteed  lifetime  job." 


Sito  (standing,  left)  and 
his  family  shortly  before 
his  migration  at  age  16. 


tered.  The  day’s  papers  —  both  his 
company’s  and  the  competition’s  —  sit  in 
rigorous  straight  lines  on  his  coffee  table. 
His  sty  lish  dark  suit  and  white  shirt  are 
perfectly  pressed.  Yet,  he  insists,  he’s  a  kind 
of  dinosaur,  because  he  rose  to  pow’er  in 
newspapering  from  the  blue-collar  side  of 
the  business. 

“What  happened  to  me  probably  can’t 
happen  anymore,”  he  says,  “and  I  say  that 
not  because  I’m  a  special  person.” 

Sito  came  to  the  United  States  from  Ha¬ 
vana,  Cuba,  in  September  I960,  at  age  16.  He 
came  without  his  family;  his  father,  mother, 
and  sister  followed  three  years  later.  Once  in 
the  United  States,  Sito  didn’t  join  the 
traditional  exile  communities  in  Flori-  » 
da  or  New  Jersey.  Instead,  he  went  to 
Chicago,  w  here  he  had  relatives  —  his  ( 

cousin,  George  de  Lama,  today  is  assis-  ] 
tant  managing  editor  of  the  Chicago  ^ 

Tribune  —  and  w'orked  odd  jobs. 

As  Sito  remembers  it,  he  was 
toiling  for  Dr.  Scholl’s  when  he  saw 
a  small  ad  in  the  Chicago  Sun-Times 
for  Teletypesetter  operators.  He  figured  he 
could  type  —  so  he  applied.  Sito  got  the  job, 
moved  into  an  apprenticeship  position, 
and,  within  three  years,  had  his  journey¬ 
man  card.  “I  w'as  getting  like  $80  a  week, 
and  I  was  in  fat  city,”  he  says. 

Sito  also  recalls  the  day  when  Joe  B. 
McAdams,  the  composing-room  superin¬ 
tendent,  came  over  to  his  Linotype  machine 
and  asked  him  to  forfeit  his  union  job  securi¬ 
ty  and  join  management  as  an  assistant  fore¬ 
man.  At  the  time,  the  Chicago  Typographical 
Union  wielded  awesome  powder,  and  Sito  had 
what  amounted  to  a  lifetime  job  guarantee. 

“Believe  me,”  Sito  says  with  a  laugh, 
“being  an  assistant  foreman  at  the  Chicago 
Sun-Times  at  that  time  was  scum.  It  was 
the  lowest  of  the  low'.” 

Still,  Sito  decided  to  seize  the  opportunity. 


“I  w'as  probably  the  first  guy  w'ho  gave  up  the 
guaranteed  lifetime  job,”  he  says,  “and  that 
decision,  without  knowing  it  at  the  time,  fun¬ 
damentally  W'as  the  single  largest  decision  I 
made  that  changed  the  course  of  my  life.” 

McAdams,  who  now  heads  Affinity 
Group  Inc.  —  which  publishes  Motorhome 
and  Trailer  Life  magazines  and  sells  related 
packages  of  products  and  amenities  to  the 
nation’s  recreational  touring  enthusiasts  — 
recalls  Sito  as  a  talented  manager.  Adds 
James  F.  Hoge  Jr.,  w'ho  served  as  publisher 
of  the  Sun-Times  and  now  is  editor  of 
Foreign  Affairs  m&gaTme:  ^ 

“Louis  Sito  is  very  bright. 


doch  bought  the  Sun-Times.  “Rupert  buys 
the  paper,  and  it’s  a  bloodbath,”  Sito  says, 
switching  to  the  present  tense  because  the 
events  are  clearly  still  vivid  in  his  memory. 
“The  day  Rupert  takes  over  the  paper,  more 
than  80%  of  the  management  staff  quits.” 


A  72-point  hed  case 

That  was  January'  1983.  In  June,  Sito  was 
summoned  from  Chicago  to  New  York  to 
meet  with  the  big  man  himself  Murdoch 
offered  his  39-year-old  vice  president  the 
position  of  general  manager  of  the  Sun- 
Times.  “In  a  very  peculiar  way,  Rupert 
Murdoch  gave  me  the  opportunity  to  really 
shine,”  Sito  says.  “It  was  the  most 
incredible  year  and  a  half  of  my  life. 

It  was  incredibly  rewarding  and 
incredibly  disappointing.” 

Murdoch,  Sito  says,  certainly  under- 

I  stood  the  newspaper  as  a  business  — 
but  he  had  little  sense  of  the  tradition 
that  endeared  the  Sun-Times  to 
readers.  “It  really  became  a  72-point 
headline  every  day,”  Sito  recalls.  “But 
Chicago,  even  though  it’s  a  big  city,  is  still 
the  Midwest.  On  the  human  side,  Rupert 
Murdoch  really  didn’t  have  the  concept  of 
the  legacy  of  what  the  paper  was.” 

By  1985,  Sito  was  burned  out.  He  quit  his 
job  at  the  Sun-Times,  convinced  that  he’d 
never  return  to  the  crazy  world  of  putting 
ink  on  newsprint  every  day. 

It  took  failure  to  make  Sito  a  success  again. 
For  seven  years  after  he  left  the  Sun-Times, 
Sito  worked  on  new  businesses  — 
but  found  himself  losing  money  because  his 
ideas  were  just  slightly  ahead  of  their  time. 
With  a  friend,  he  created  a  local  telecommu¬ 
nications  consultancy,  but  he  ultimately 
accepted  a  buyout.  Then  Sito  set  up  a  com¬ 
pany  to  build  and  market  modular  housing. 
By  1992,  that  business  had  failed  and  Sito 
was  desperate  for  a  job  —  any  job,  he  says. 


“It  makes 
sense  to  have  a 
newspaper  that 
serves  Hispanics.” 

RAYMOND  A.  JANSEN 

Newsday 


He  is  continually  thinking  about  how  to  do 
a  job  better.  He  motivates  people  well,  and 
he’s  also  fun  to  work  with.” 

Sito  deflects  the  praise:  “I  kept  getting 
promoted  to  my  level  of  incompetence,”  he 
says.  He  credits  McAdams  with  giving  him 
the  tools  that  made  him  a  skilled  newspaper 
manager.  “He  took  the  time  to  put  me 
through  every  part  of  the  business.” 

In  any  case,  as  McAdams  moved  up  the 
corporate  ladder,  so  did  Sito.  By  1979, 
McAdams  was  the  paper’s  executive  vice 
president  and  Sito  was  one  of  his  lieutenants. 

Sito  stayed  at  the  Sun-Times  after 
McAdams  left,  rising  to  become  vice  presi¬ 
dent  of  operations.  In  1983,  it  became  clear 
that  owner  Marshall  Field  would  sell  the  pa¬ 
per  and  a  group  of  top  managers  and  editors 
put  in  a  bid.  'Two  weeks  later,  Rupert  Mur¬ 
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Celebrating  his  1990  marriage,  Louis  Sito 
visits  with  father  Luis  and  sons  Michael  (left) 
^  and  David.  (Bride  Tina  is  in  the  background.) 


A  Fishing  for  a  job,  any  job,  in  1992,  Sito  landed  one 


at  Newsday.  A  year  later,  he  and  his  friends  were 
involved  in  some  other  landings  in  Cancun,  Mexico. 


He  contacted  old  Sun-Times  colleagues,  and 
Robert  Johnson,  then  the  publisher  of  News- 
day,  responded.  Sito’s  been  moving  up  the 
ladder  at  the  Long  Island  daily  ever  since. 


with  complaints  could  get  them  resolved 
without  having  to  call  back.  In  the  new 
universe,  the  call  center  will  handle  all 
phone  matters  —  subscription  and  delivery 
fulfillment,  questions  about  ads,  complaints 
about  articles,  and  subscription  marketing. 

Circulation  Vice  President  Robert  M. 
Brennan  concedes  that  Sito  and  other  top 


Newsday  managers  didn’t  invent  this 
call-center  concept  —  they  stole  the  idea 
firom  USA  Today.  But  that  might  be  a 
management  text  strategy,  too:  to  analra 
industry  practices,  and  adopt  the  best  ones. 

“Nobody  deserves  the  business,”  Sito  says. 
“You  have  to  get  the  business.  You  have  to 
stay  in  touch  with  your  customers  —  read- 
ers  and  advertisers.” 


quality  management  or  six 
sigma  excellence.” 

“How  are  things,  my 
friend?”  he  asks  a  local  civic 
leader  he  hardly  knows. 
“What’s  up,  buddy,”  he  calls 
out  to  a  Newsday  worker,  then 
walks  off  for  a  quick  poww’ow 
with  the  underling  with  his 
arm  around  his  shoulder. 
“What  can  I  say?  Life  is  beau¬ 
tiful,  brother,”  he  tells  a  re¬ 
porter  who  wants  to  know 
some  bottom-line 
financial  figures. 

Without  jargon  but  with  a 
seemingly  endless  reservoir  of 
good  energy,  Sito  is  making 
things  work  for  Newsday. 

For  instance:  Newsday 
maintains  an  enviable  pene¬ 
tration  rate  in  its  core  market 
on  Long  Island.  The  paper 
says  it  reaches  54%  of  the 
households  daily  and  64% 
Sundays.  It’s  hard  to  beat  that. 
(Newsday  asserts  that  its  pen¬ 
etration  rates  are  the  best  of 
cdl  major  U.S.  metropolitan 
dailies.)  To  keep  that  reach, 
Sito  says,  the  paper  has  to 
provide  better  customer 
service.  As  a  result,  Sito  and 
his  management  team 
decided  to  revamp  Newsday  s 
phone  bank  so  that  readers 


Land  a  'Hoy' 

Almost  as  soon  as  he 
came  to  New  York,  Sito 
saw'  the  nation’s  No.  2 
Hispanic  market  as  a 
business  opportunity.  But 
it’s  not  because  he  has  a 
particularly  Latino  iden¬ 
tity.  Although  his  English 
is  musical  and  tinged  with 
Spanish  inflections,  his 
Spanish  is  extremely  rusU' 
and  his  meetings  with 
Hoys  top  staffers  are 
conducted  in  English. 

Sito  laughs  as  he  saj-s 
that  founding  the  news¬ 
paper  has  given  him  a 
’dentity.  “I  have  been 
more  Hispanic  in  the  last 
three  years  [since  found¬ 
ing  //oy]  than  I  was  for 
the  37  years  I’ve  been  in 
the  U.S.,”  he  says. 

It  didn’t  take  too  much 
expertise  to  understand  a 
demographic  shift  at  work 
in  the  city,  Sito  says.  For 
decades.  New  York’s 
Spanish-speaking  literarv 
and  political  culture  has 
been  dominated  by  Puerto 
Ricans.  The  leading 
Spanish-language  paper  — 


With  Hoy's  rapid  circulation  rise,  Louis  Sito  has  delivered  for  Newsday  in  Queens. 
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A  Louis  Sito,  5,  later 
moved  from  Cuba 
to  the  United  States. 


A  Boars  and  turkeys  have  something  to  fear  in 
the  otherwise  affable  Sito  (right),  in  1978. 


Thanks  to  Joe  B.  McAdams  (left),  Sito  earned 
his  management  stripes,  at  the  cost  of  what 
amounted  to  a  “guaranteed  lifetime  job.” 


Sito  (standing,  left)  and 
his  family  shortly  before 
his  migration  at  age  16. 


“I  was  probably  the  first  guy  who  gave  up  the 
guaranteed  lifetime  job,”  he  says,  “euid  that 
decision,  without  knowing  it  at  the  time,  fun¬ 
damentally  was  the  single  largest  decision  I 
made  that  changed  the  course  of  my  life.” 

McAdams,  who  now  heads  Affinity 
Group  Inc.  —  which  publishes  Motorhome 
and  Trailer  Life  magazines  and  sells  related 
packages  of  products  and  amenities  to  the 
nation’s  recreational  touring  enthusiasts  — 
recalls  Sito  as  a  talented  manager.  Adds 
James  F.  Hoge  Jr.,  who  served  as  publisher 
of  the  Sun-Times  and  now  is  editor  of 
Fcrreigji  Affairs  m&gscLme: 

“Louis  Sito  is  very  bright. 


doch  bought  the  Sun-Times.  “Rupert  buys 
the  paper,  and  it’s  a  bloodbath,”  Sito  says, 
switching  to  the  present  tense  because  the 
events  are  clearly  still  vivid  in  his  memory. 
“The  day  Rupert  takes  over  the  paper,  more 
than  80%  of  the  management  staff  quits.” 


tered.  The  day’s  papers  —  both  his 
company’s  and  the  competition’s  —  sit  in 
rigorous  straight  lines  on  his  coffee  table. 
His  stylish  dark  suit  and  white  shirt  are 
perfectly  pressed.  Yet,  he  insists,  he’s  a  kind 
of  dinosaur,  because  he  rose  to  power  in 
newspajjering  from  the  blue-collar  side  of 
the  business. 

“What  happened  to  me  probably  can’t 
happen  anymore,”  he  says,  “and  I  say  that 
not  because  I’m  a  special  person.” 

Sito  came  to  the  United  States  from  Ha¬ 
vana,  CJuba,  in  September  I960,  at  age  16.  He 
came  without  his  family;  his  father,  mother, 
and  sister  followed  three  years  later.  Once  in 
the  United  States,  Sito  didn’t  join  the 
traditional  exile  communities  in  Flori-  < 
da  or  New  Jersey.  Instead,  he  went  to 
Chicago,  where  he  had  relatives  —  his  J 
cousin,  George  de  Lama,  today  is  assis-  ] 
tant  managing  editor  of  the  Chicago  ^ 

Tribune  —  and  worked  odd  jobs. 

As  Sito  remembers  it,  he  was 
toiling  for  Dr.  Scholl’s  when  he  saw 
a  small  ad  in  the  Chicago  Sun-Times 
for  Teletypesetter  operators.  He  figured  he 
could  type  —  so  he  applied.  Sito  got  the  job, 
moved  into  an  apprenticeship  position, 
and,  within  three  years,  had  his  journey¬ 
man  card.  “I  was  getting  like  $80  a  week, 
and  I  was  in  fat  city,”  he  says. 

Sito  also  recalls  the  day  when  Joe  B. 
McAdams,  the  composing-room  superin¬ 
tendent,  came  over  to  his  Linotype  machine 
and  asked  him  to  forfeit  his  imion  job  securi¬ 
ty  and  join  management  as  an  assistant  fore¬ 
man.  At  the  time,  the  Chicago  Typographical 
Union  wielded  awesome  power,  and  Sito  had 
what  amoimted  to  a  lifetime  job  guarantee. 

“Believe  me,”  Sito  says  with  a  laugh, 
“being  an  assistant  foreman  at  the  Chicago 


A  72-point  hed  case 

That  was  January  1983.  In  June,  Sito  was 
summoned  from  Chicago  to  New  York  to 
meet  with  the  big  man  himself.  Murdoch 
offered  his  39-year-old  vice  president  the 
position  of  general  manager  of  the  Sun- 
Times.  “In  a  very  peculiar  way,  Rupert 
Murdoch  gave  me  the  opportunity  to  really 
shine,”  Sito  says.  “It  was  the  most 
incredible  year  and  a  half  of  my  life. 

It  was  incredibly  rewarding  and 
incredibly  disappointing.” 

Murdoch,  Sito  says,  certainly  under- 

I  stood  the  newspaper  as  a  business  — 
but  he  had  little  sense  of  the  tradition 
that  endeared  the  Sun-Times  to 
readers.  “It  really  became  a  72-point 
headline  every  day,”  Sito  recalls.  “But 
Chicago,  even  though  it’s  a  big  city,  is  still 
the  Midwest.  On  the  human  side,  Rupert 
Murdoch  really  didn’t  have  the  concept  of 
the  legacy  of  what  the  paper  was.” 

By  1985,  Sito  was  burned  out.  He  quit  his 
job  at  the  Sun-Times,  convinced  that  he’d 
never  return  to  the  crazy  world  of  putting 
ink  on  newsprint  every  day. 

It  took  failure  to  make  Sito  a  success  agdn. 
For  seven  years  after  he  left  the  Sun-Times, 
Sito  worked  on  new  businesses  — 
but  foimd  himself  losing  money  because  his 
ideas  were  just  slightly  ahead  of  their  time. 
With  a  fnend,  he  created  a  local  telecommu¬ 
nications  consultancy,  but  he  ultimately 
accepted  a  buyout.  Then  Sito  set  up  a  com- 


“It  makes 
sense  to  have  a 
newspaper  that 
serves  Hispanics.” 

RAYMOND  A.  JANSEN 

Nbwsdat 


He  is  continually  thinking  about  how  to  do 
a  job  better.  He  motivates  people  well,  and 
he’s  also  fun  to  work  with.” 

Sito  deflects  the  praise:  “I  kept  getting 
promoted  to  my  level  of  incompetence,”  he 
says.  He  credits  McAdams  with  giving  him 
the  tools  that  made  him  a  skilled  newspaper 
manager.  “He  took  the  time  to  put  me 
through  every  part  of  the  business.” 

In  any  case,  as  McAdams  moved  up  the 
corporate  ladder,  so  did  Sito.  By  1979, 
McAdams  was  the  paper’s  executive  vice 
president  and  Sito  was  one  of  his  lieutenants. 

Sito  stayed  at  the  Sun-Times  after 
McAdams  left,  rising  to  become  vice  presi¬ 
dent  of  operations.  In  1983,  it  became  clear 


Sun-Times  at  that  time  was  scum.  It  was 
the  lowest  of  the  low.” 

Still,  Sito  decided  to  seize  the  opportunity. 


that  owner  Marshall  Field  would  sell  the  pa¬ 
per  and  a  group  of  top  managers  and  editors 
put  in  a  bid.  T\vo  weeks  later,  Rupert  Mur- 


pany  to  buUd  and  market  modular  housing. 
By  1992,  that  business  had  failed  and  Sito 
was  desperate  for  a  job  —  any  job,  he  says. 
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Celebrating  his  1990  marriage,  Louis  Site 
visits  with  father  Luis  and  sons  Michael  (left) 
^  and  David.  (Bride  Tina  is  in  the  background.) 


^  Fishing  for  a  job,  any  job,  in  1992,  Sito  landed  one 


at  Newsday.  A  year  later,  he  and  his  friends  were 
involved  in  some  other  landings  in  Cancun,  Mexico. 


He  contacted  old  Sun-Times  colleagues,  and 
Robert  Johnson,  then  the  publisher  of  News- 
day,  responded.  Site’s  been  moving  up  the 
ladder  at  the  Long  Island  daily  ever  since. 

Bilzz  light 

Don’t  expect  buzzwords  from  Sito.  You 
won’t  hear  him  utter  such  phrases  as  “total 


I  with  complaints  could  get  them  resolved 
I  without  having  to  call  back.  In  the  new 
universe,  the  call  center  will  handle  all 
phone  matters  —  subscription  and  delivery 
fulfillment,  questions  about  ads,  complaints 
I  about  articles,  and  subscription  marketing. 

Circulation  Vice  President  Robert  M. 
Brennan  concedes  that  Sito  and  other  top 


Newsday  managers  didn’t  invent  this 
call-center  concept  —  they  stole  the  idea 
from  USA  Today.  But  that  might  be  a 
management  text  strategy,  too:  to  analyze 
industry  practices,  and  adopt  the  best  ones. 

“Nobody  deserves  the  business,”  Sito  says. 
“You  have  to  get  the  business.  You  have  to 
stay  in  touch  with  your  customers  —  read- 


quality  management”  or  “six 
sigma  excellence.” 

“How  are  things,  my 
friend?”  he  asks  a  local  civic 
leader  he  hardly  knows. 
“What’s  up,  buddy,”  he  calls 
out  to  a  Newsday  worker,  then 
walks  off  for  a  quick  powwow 
with  the  underling  with  his 
arm  around  his  shoulder. 
“What  can  I  say?  Life  is  beau¬ 
tiful,  brother,”  he  tells  a  re¬ 
porter  who  wants  to  know 
some  bottom-line 
financial  figures. 

Without  jargon  but  with  a 
seemingly  endless  reservoir  of 
good  energy,  Sito  is  making 
things  work  for  Newsday. 

For  instance:  Newsday 
maintains  an  enviable  pene¬ 
tration  rate  in  its  core  market 
on  Long  Island.  The  paper 
says  it  reaches  54%  of  the 
households  daily  and  64% 
Sundays.  It’s  hard  to  beat  that. 
(Newsday  asserts  that  its  pen- 
s  etration  rates  are  the  best  of 
g  all  major  U.S.  metropolitan 
■  dailies.)  To  keep  that  reach, 

5  Sito  says,  the  paper  has  to 
*  provide  better  customer 
S  service.  As  a  result,  Sito  and 
a  his  management  team 
j  decided  to  revamp  Newsday’s 
s  phone  bank  so  that  readers 


With  Hoy’s  rapid  circulation  rise,  Louis  Sito  has  delivered  for  Newsday  in  Queens. 


ers  and  advertisers.” 

Land  a  ‘Hoy' 

Almost  as  soon  as  he 
came  to  New  York,  Sito 
saw  the  nation’s  No.  2 
Hispanic  market  as  a 
business  opportunity.  But 
it’s  not  because  he  has  a 
particularly  Latino  iden¬ 
tity.  Although  his  English 
is  musical  and  tinged  with 
Spanish  inflections,  his 
Spanish  is  extremely  rusty 
and  his  meetings  with 
Hoy’s  top  staffers  are 
conducted  in  English. 

Sito  laughs  as  he  says 
that  founding  the  news¬ 
paper  has  given  him  a 
new  identity.  “I  have  been 
more  Hispanic  in  the  last 
three  years  [since  found¬ 
ing  Hoy']  than  I  was  for 
the  37  years  I’ve  been  in 
the  U.S.,”  he  says. 

It  didn’t  take  too  much 
expertise  to  understand  a 
demographic  shift  at  work 
in  the  city,  Sito  says.  For 
decades.  New  York’s 
Spanish-speaking  literary 
and  political  culture  has 
been  dominated  by  Puerto 
Ricans.  The  leading 
Spanish-language  paper  — 
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El  Diario/La  Prensa  (daily  circulation 
54,492)  —  has  long  had  a  special  focus 
on  Puerto  Rican  issues. 

Statistics  show,  however,  that  the 
fastest-growing  Spanish-speaking  groups 
in  the  area  are  from  Mexico  and  Central 
America  —  and  Sito  says  that  growth  has 
led  to  opportunity.  For  instance,  Sito  says, 
he  noticed  that  baseball  almost  always  got 
top  billing  in  El  Diario/La  Prensa’s  sports 
pages.  Yet,  soccer,  which  is  practically  a  re¬ 
ligion  for  many  people  from  Central  and 
South  America,  received  short  shrift.  Sito 
believed  there  was  room  for  competition 
in  the  Hispanic  market. 

At  first,  Newsday  attempted  to  buy  the 
rival  Spanish  paper.  But  when  the  price 
was  too  rich,  Sito  turned  to  Plan  B:  to 


I  not  nervously.  They  knew  the  boss  wasn  t 
I  entirely  serious. 

In  relaxed  moments,  Sito  sometimes 
refers  to  Hoy  as  “my  little  Spanish- 
language  newspaper.”  And  there’s  not 
j  much  doubt  that  Hoy  is  Sito’s  baby  — 

I  the  newspaper,  you  might  say,  he  was  bom 
t  to  publish.  Also,  it’s  clear  that  Newsday 
would  have  had  a  much  tougher  time 
entering  the  Spanish-language  market 
if  Sito  —  bad  Spanish  and  all  —  had  not 
been  there  to  mn  the  show. 

I  Playing  the  numbers 

Louis  Sito  and  his  boss,  Ray  Jansen,  are 
I  moving  into  Queens  because  they  under¬ 
stand  that  the  New  York  area  is  changing. 
Projections  show  that  within  the  next  20 


good  product  and  knowing  how  to  sell  it. 

I  Sito  credits  his  boss  for  an  understanding 
I  the  essentials  of  newspapering.  “Ray  Jansen 
I  is  a  fundamentalist,”  Sito  says.  Though  Sito 
!  admits  that  he  and  Jansen  seem  like 
i  opposites  in  style  and  temperament  —  he 
;  is  by  nature  a  risk-taker,  while  Jansen,  who 
started  at  Newsday  in  i960  selling  classified 
advertising,  is  much  less  impulsive  —  he 
5  credits  the  publisher  with  building  a  frank 
'  and  trusting  working  relationship,  enabling 
I  everyone  on  staff  to  get  excited  about  the 
I  gmnt  work  that  turns  daily  nickels  and 
i  dimes  into  millions  of  dollars, 
j  The  things  that  will  build  circulation 
I  in  Queens  are  not  glamorous,  Sito  says: 
j  “It’s  methodical,  laborious,  nasty  work.  It’s 
i  people  at  3  o’clock  in  the  morning  driving 


Negrita,  a  Great  Dane,  and  Tattoo,  a 


great  dachshund,  relax  with  Sito,  son 


^  Diego,  and  daughter  Sabrina. 


Robert  Brennan  (left). 


Richard  Czarfc,  and  Sito: 


Riding  herd  on  DSA’s 


'little  cash  cows. 


Hoy's  first  year  is  marked 
by  the  National  Hispanic 
Chamber  of  Commerce’s 
George  Herrera  in  1999. 


Newsday  Publisher  Ray 
Jansen,  Cathy  Jansen, 
Tina  Sito,  and  Louis  Sito 
attend  awards  ceremony 
at  Queen  College,  2000. 


years,  40%  of  Long  Island’s  population  will 
be  people  of  color.  So  they  created  a  process 
called  “Focus  2020”  to  plan  for  what  kind  of 

narw^r  fViPV  wniilH  trv 


around.  It’s  pushing  deadlines  and 
providing  service.” 

And  yet,  Sito  insists,  there’s  joy  in  the 
trenches.  As  he  drives  into 


establish  his  own  paper  and  compete  for 
readers.  He  hired  top  editorial  staffers 
from  newspapers  in  Colombia  and 
positioned  Hoy  to  go  after  a  broader. 


non-Puerto  Rican  audience. 

“I  want  them  to  look  at  it  as  if  we’re  in 
a  foreign  country,”  Sito  says.  “I  want 
them  to  be  unbiased  and  global,  but  still 
advocate  for  our  issues.”  Only  two  years 
after  its  founding.  Hoy  circulates  about 
54,000  copies  from  Monday  to  Thursday 
and  162,000  for  a  Friday/Saturday 
edition.  On  Feb.  4,  Hoy  rolled  out  a 
Sunday  paper.  Sito  reports  that  Hoy 
became  profitable  in  February  2000, 
and  hopes  to  push  daily  circulation 
beyond  100,000  this  year. 

At  a  recent  meeting  with  Hoy's  top 
staffers,  Sito  showed  the  relaxed  demeanor 
that  seems  to  make  everyone  like  him.  One 
staffer  reported  on  advertisers  signed  up 
for  a  special  promotion.  “We  hope  to  hold 
this  number,”  he  told  Sito. 

“You  hope,”  Sito  responded.  “You  hope  to 
keep  your  job!”  Everyone  laughed  —  but 


i  sell  to  attract  these  changing  readers, 
i  “We’ve  beefed  up  our  coverage  of 
i  diverse  communities  on  Long  Island,” 

I  says  Charlotte  Hall,  Newsday's  managing 
editor.  “We’ve  created  a  cluster  of 
reporters  who  cover  demographic  issues, 
j  When  you  turn  the  pages  of  Newsday, 

I  you  shouldn’t  see  all  white  faces.  It  really 
i  is  an  issue  of  accuracy.” 

And  a  key  part  of  the  effort  is  Newsday's 
i  sword-thrust  into  Queens  (with  Brooklyn 
*  rumored  as  the  next  battleground).  “For 
growth,”  Sito  says,  “the  only  way  you’re 
going  to  go  is  west.”  For  his  part,  Jansen 
(  notes  that  many  of  the  Latino  readers  who 
i  may  now  pick  up  Hoy  are  making  more 
I  money  and  ultimately  may  move  to  the 
i  Long  Island  suburbs.  He  wants  Newsday 
poised  to  pick  up  those  readers, 
i  Still,  as  usual,  the  bottom  line  in  Queens 

I  will  develop  from  the  basics  —  putting  out  a 


I  New  York  for  a  meeting,  he  reveals  a 
tenet  that  is  the  basis  of  his  management 
philosophy.  It’s  a  principle  that  more 
I  business  schools  might  want  to  teach: 

!  “If  you  cannot  get  up  in  the  morning  and 
'  feel  good  about  what  you’re  going  to  do 
that  day,  go  do  something  else.” 

Jansen,  meanwhile,  though  a  self- 
I  professed  cautious  leader,  waxes  poetic 
I  about  Hoy's  possibilities.  He  says  there 
j  might  come  a  time  to  make  it  a  regional 
paper  —  creating  different  editions  for 
j  various  parts  of  the  metropolitan  area, 
i  including  New  Jersey  and  Connecticut. 

I  “It’s  growing  faster  than  we  ever 
imagined,”  he  says  with  satisfaction. 

Hoy  now  has  500  newspaper  boxes  all 
i  around  the  city  —  and  is  said  to  be  con- 
:  sidering  moving  its  editorial  offices  to 
I  midtown  Manhattan.  With  Hoy  in  the 
lead,  can  Newsday  be  far  behind?  11 
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ASTROLOGY 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


MAJOR  CITY  MAGAZINE,  Slick.  4-color, 
profitable.  $225K.  Also  county  seat 
weeklies,  others.  Free  list.  Bill  Berger, 
ATN,  1801  Exposition,  Austin,  TX 
78703-2833.  (512)  476-3950. 


Leader  in  Sale 
of  Community  L.  " 
Newspapers  j  i 

Check  our  References 
(^^“^^^^5-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  Dcsco  Dr.,  Dalla.s.  TX  ''3223 
WWW. rickenbacherinedia.com 


BOOKS FOR SALE 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
kamenandco@aol.com 


NINE-YEAR  OLD  Marin  county  (North  San 
Francisco  Bay  Area)  weekly.  Features 
transportation  issues,  music,  art,  theater, 
calendar.  Upscale  Market  Excellent 
expansion  potential.  (415)  899-9605. 


The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  -1-  $5  s/h 

WWW.  dacor.  netijohn.  hartman 


COLUMNS  AVAILABLE 


MICHAEL  0.  LINDSEY 

Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


NEWSPAPERS  WANTED 


ASK  DR.  SHOSHANNA  -  Dr.  Brenda 
Shoshanna,  psycohlogist,  author  of  Why 
Men  Leave  (Putnam)  and  What  He  Can’t 
Tell  You  And  Needs  To  Say,  (Putnam 
2001),  Relationship  Expert  on 
i. village. com.  Relationship  column- 
questions  and  answers.  Column  on 
i.village  -  Ask  The  Relationship  Saver. 

(212)628-9780 
Topspeaker@Yahoo.com 
WWW.  Brendashoshanna  .com 


WHAT’S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.inediamergers.com 
W.B.  Grimes  &  Co 
800  Sold -Est.  1959 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPER  BROKERS 


800  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


FEATURES  AVAILABLE 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 
(580)421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


MONTHLY  SUPPLEMENT  AVAILABLE 

Now  available  -  "Antiques  &  Collectibles 
for  The  Home  &  Office”  Perfect  for  dailies 
&  weeklies  in  high  antique  shop  areas  to 
pick  up  extra  advertising  revenue.  Call: 

The  Wibel  Publishing  Group 
(603)  755-4568  for  sample  &  specifications 


WANTED  TO  PURCHASE:  Small-town 
newspapers  with  paid  circulation 
4,000  or  above  by  award-winning  non¬ 
public  group  that  will  treat  your  em¬ 
ployees  and  your  community  as  well  as 
you  have  done. 

Box  01439,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


NEWSPAPERS  FOR  SALE 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Cleanwater  Beach,  FL  34630. 

No  obligation  of  course 


HOME  IMPROVEMENT 


COLORADO  FREE  WEEKLY  18,000 
circulation  in  fast  growing  front-range 
community.  Contact:  Jim  Hicks 
(Bolitho-Cribb  &  Associates) 
(307)  684-9407 


PUBUCA'nONS  FOR  SALE 


HOME  FIX-UP  PROJECTS 

Free  high-res  photos  with  text 
available  for  download  24/7  at 
HomelmprovementTime.com 


LONG  ESTABLISHED  (‘76)  magazine 
publishing  company  eastern  Canada,  for 
sale  grossing  $500k  and  growing. 
Owner/Founder  ready  to  retire,  would 
stay  on  though  transition. 

Box  01435,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co. 
800  Sold -Est.  1959 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
Photoshop.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax:  (845)  692-8311 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Bolitho-Gnbb' 
.&  Associates 

Publication  Brokbrago 
■ .  a  Appraloals  act  1«23  ’  . 
-Ovar2OO0,bapars  toM 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank  Tax, 
Stock,  Assets 


cribb.com 

Confidential  •  ConvenianI 
24  hour*  a  day.  7  day*  a  waak 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  f^x  (360)  942-9896 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


Please'cajl  US  to  discuss  your  options  in  a  sale 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker,  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


ANNOUNCEMENTS 


WRITING  AWARD 

The  Southern  Environmental  Law  Center 
seeks  non-fiction  entries  on 
AL,  GA,  NC,  SC,  TN  or  VA  environment 
Works  published  2000  only 
March  30  deadline;  $1000  prize 
(804)  977-4090 

OR  www.SouthernEnvironment.org 

www.editorandpublisher.com 
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For  a  listing  ^  publications  for  sate,  go  to  www.crit^.bqm 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  VV.  Williams 
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-INDUSTRY  SERVICES- 


-ANNOUNCEMENTS- 


PUBUCATIONS  FOR  SALE 


TRAVEL  NEWSLETTER  FOR  SALE  10 

issues/year,  paid  subs,  grosses  $300K. 
Price:  $200K,  possible  terms.  Inquiries: 
gstream@bellsouth.net 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  ^Training  •  Installation 
•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC 
(770)  428-5817,  Fax  (770)  590-7267 


PRESSES 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  22“  GOSS  COLORLINER,  two  23  9/16” 

9-unit  GOSS  METROLINERS,  22  5- 

unit  HARRIS  1660,  and  one  HARRIS 
1650  unit. 

•  6-unit  GOSS  URBANITE.  Available 
immediately. 

•  Add-on  GOSS  COMMUNITY  &  URBANITE 
equipment. 

•  5-unit  HARRIS  VI 5A  with  JF7  &  30HR 

•  HARRIS  VI 5D  units,  folders;  NEWS 
KING,  units  &  folders;and  SUBURBAN 
units. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Unexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25V22 
V15AV15Dor  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30C96 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


INTER  CONTINENTAL  GRAPHICS,  INC. 


-EQUIPMENTS  SUPPLIES- 


PRESSES 


FOR  SALE  HARRIS  PRESS 

(13)  V-15-A  units  with  Water  Brush 
System,  1  JF-7  Folder  1  JF-14  Folder, 
Duplex  Capability.  Very  clean  and  in 
good  shape.  Running  everyday  asking 
$250,000.00 
Call  Jim  (508)  764-6102 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4”, 

22“,21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.T.R  42”  +  45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC 
(800)  257-3045 
www.msicylinders.com 


WANTED  TO  BUY 


WANTED;  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 
mfW.PROSTARTS.COM 


BETTER 
Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aoi.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 
(888)  940-2200 

www.thepisagroup.com 

FEBRUARY  26,  2001 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/Customer 
Service 

Visit  Our  Website: 
www.circulationservices.com 
Or  Call  Andy  Orr  at  970-493-0470 
ext.  109 

for  a  confidential  consulation 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aoLcom 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YFA^RS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

www.metro-news.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


-Over  125  New  Career  Opportunities! 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com 
Free  to  Candidates!  303-368-5900 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder 
ways?  Dirty  handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


JOURNALISM  INSTRUCTOR 
Lassen  Community  College  is  seeking 
qualified  applicants  for  a  Full-Time  10- 
month/177  day  (Tenure  Track)  faculty 
position  of  Journalism  Instructor  in  Sus- 
anville,  California. 

The  teaching  assignment  will  be  from 
among  journalism  courses  to  include 
Business  Communications,  Technical 
Writing,  History  of  the  Cinema,  News 
Reporting  and  Writing,  Student  News¬ 
paper,  Newspaper  Production,  Photo 
Journalism  and  Digital  Graphics  and 
Design. 

A  Master’s  Degree  in  Journalism  or 
communication  with  a  specialization  in 
journalism  OR  a  Bachelor’s  in  either  of 
the  above  AND  a  Master’s  in  English, 
history,  communication,  literature,  com¬ 
position,  comparative  literature,  any 
social  science,  business,  business 
administration,  marketing,  graphics,  or 
photography  OR  the  equivalent  is 
required. 

Salary  range  is  $37,649  to  $49,763 
per  year.  Benefits  included.  For  further 
application  information,  contact: 

The  Office  of  Human  Resources 
RO.  Box  3000,  478-200  Highway  139 
Susanville,  CA  96130 
(530)  257-6181,  Ext.  8985 
Or  access  our  website  at: 
www.lassen.cc.ca.us 

Deadline  to  apply  is  4:00  PM,  Thursday, 
March  15, 2001.  EEO/Title  IX  Employer 


E&P'S  CL7\SSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


www.editorandpubiisher.com 


Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 
C2  EDITOR& PUBLISHER  CLASSIFIEDS 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER/GENERAl  manager 
Are  you  looking  for  a  career  in  leading  a 
sales  staff  to  publish  a  weekly  pub¬ 
lication?  Personal  sales  account  base 
management  support  is  needed.  The 
ability  to  work  with  other  General  Man¬ 
agers  in  the  group  and  promote  cross 
sell  and  shared  promotions  and  activities 
is  essential  within  this  position. 
Qualifications  desired  include  manage¬ 
ment  experience,  sales  achievement 
track  record  within  a  printing  or  advertis¬ 
ing  environment,  production  knowledge 
and  experience,  business  finances 
understanding,  communication  skills/ 
education  and  flexibility  and  commit¬ 
ment  to  the  organization. 

The  ability  to  build  a  high  performance 
team  by  helping  recruit,  develop  and 
retain  top  employees  and  develop  and 
implement  strategic  and  tactical  plans 
along  with  profit  planning  for  the  prop¬ 
erty  are  invaluable  qualifications. 

Our  employee-owned  company  offers  out¬ 
standing  wages  with  an  extensive  benefit 
package.  To  apply  for  this  position 
please  send  your  resume  to: 

Add,  Inc. 

Attn:  Mike  Ricken 
3675  Dolson  Court 
Carroll,  OH  43112 
Fax:  (740)  681-4681 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  SUPERVISORS 
The  Buffalo  News  is  seeking  two  expe¬ 
rienced  classified  supervisors  (Employ¬ 
ment  and  Real  Estate).  These  positions 
will  be  responsible  for  driving  revenue 
through  strategic  planning,  sales  staff 
training  and  customer  focus.  They 
must  be  able  to  lead,  motivate  and 
develop  a  team  atmosphere,  and  work 
in  a  fast-pace,  multi-task,  deadline- 
driven  environment. 

Requirements  include  3  to  5  years 
advertising  sales  experience,  the  ability 
to  develop  advertising  budgets  and 
strategic  plans,  a  track  record  of 
increasing  responsibility  and  success, 
and  a  college  degree. 

The  Buffalo  News,  a  Berkshire  Hath¬ 
away  property,  offers  an  attractive  com¬ 
pensation  package  that  includes 
salary,  commission,  401(k),  health, 
dental,  vision  and  vacation. 

We  are  an  Equal  Opportunity  Employer 
who  promotes  diversity  while  adhering 
to  policies  and  practices  that  balance 
work  and  life.  Please  send  a  letter  of 
interest,  salary  requirements  and 
resume  to: 

Classified  Advertising  Manager 
The  Buffalo  News 
One  News  Plaza,  RO.  Box  100 
Buffalo,  NY  14240 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ADVERTISING 


ADVERTISING  SALES  MANAGERS 
Orlando  Sentinel  seeks  strategic  sales 
leaders  to  coach  sales  reps  and  integrate 
creative  marketing  into  the  sales  pro¬ 
cess.  Requires  5-7  years  in  ad  agency  or 
media  environment,  2-4  years  in  sales 
management,  thorough  understanding  of 
marketing  data  as  it  applies  to 
multimedia  sales,  solid  knowledge  of 
software  that  enhances  the  sales  process 
and  undergraduate  degree  or  equivalent 
experience.  We  offer  excellent  benefits, 
stock  ownership,  paid  vacations  and  the 
opportunity  to  expand  your  career  with  a 
leading  multimedia  company.  All 
employees  have  24-hour  access  to  The 
Loft  exercise  facility  on  site.  Please 
include  Source  Code  NAA-ASM-CFH 
with  resume  and  E-mail  to: 

chaymes@orlandosentineLcom 
Fax  to  (407)  420-5766 
Or  apply  online  at: 
www.orlandosentinel.com/careers 


ADVERTISING  DIRECTOR 
Sales  management  professional  sought 
to  lead  retail  and  classified  operations 
for  this  17,000  seven-day  daily  New 
England  newspaper  In  a  highly  com¬ 
petitive  area.  A  great  opportunity  for  the 
outstanding  sales  leader  with  a  proven 
record  of  accomplishments  and  creative 
approaches.  Please  forward  your  resume 
and  salary  requirements  to: 

Box  01426,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


RETAIL  ADVERTISING  MANAGER 
A  Unique  Opportunity  for 
Career  Growth  and  Enhancement 
with  an  independent 
employee-owned  company 
The  Telegraph  Herald,  Dubuque,  Iowa, 
an  independent  daily  newspaper,  and 
subsidiary  of  Woodward  Communica¬ 
tions,  Inc.  is  seeking  a  Retail  Advertis¬ 
ing  Manager,  with  proven  leadership 
skills,  mentoring  and  training  skills,  and 
experience  in  retail  advertising.  Candi¬ 
date  must  have  the  ability  to  develop 
operating  budgets  and  have  a  proven 
track  record  in  achieving  revenue  goals 
and  objectives.  Natural  people  skills 
and  the  ability  to  incorporate  “bottom- 
up"  participatory  management  style 
paramount. 

Woodward  Communications,  Inc. 
offers  an  excellent  salary,  bonus  and 
incentive  package  as  well  as  the 
opportunity  to  become  an  employee 
stockholder  after  a  five-year  vesting 
period.  If  you  are  looking  for  an  extremely 
good  career  opportunity,  appreciate 
excellent  quality  of  life  and  have  “ink  in 
your  blood”,  then  you  could  very  well  find 
a  piece  of  paradise  in  Northeast  Iowa. 

If  interested,  please  send  resume  and 
cover  letter  with  salary  requirements  to: 
Employment/Comp  Manager 
Woodward  Communications,  Inc. 

RO.  Box  688,  Dubuque 
lA  52004-0688 
Fax:  (319)  588-5739 
E-mail:  bfarrey@wcinet.com 
Women  and  minorities  are 
encouraged  to  apply  EEO/AA 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
The  North  Georgia  Newspaper  Group  is 
looking  for  a  talented,  sales  driven 
Classified  Sales  Manager  to  lead  our 
Classified  sales  team.  Candidates  should 
be  a  hands-on,  high  energy,  sales  driven 
individual  with  a  proven  track  record.  An 
Equal  Opportunity  Employer,  we  offer 
excellent  benefits  featuring  major 
medical,  dental,  vision  and  401(k).  If 
you  are  interested  in  applying  for  this 
position,  send  your  resume  to: 

The  North  Georgia  Newspaper  Group 
Attn:  Jeff  Mutter,  Advertising  Director 
RO.  Box  1167,  Dalton,  GA  30722 
Or  E-mail:  jmutter@voLcom 

CUSSIFIED  TELEPHONE  SALES 
1-3  years  sales  management  experience. 
Very  competitive  market  environment  in 
major  Metro  area.  Benefits  package,  com¬ 
pensation  to  $75K-f.  Rleasecall  Val  at: 
(800)  326-6623,  Ext.  3120 
Fax  resume  to  (202)  636-311 1 
Or  E-mail:  kurapka@msn.com 

ADVERTISING  ACCOUNT  EXECUTIVE 
Ralo  Alto  Daily  News  (total  circulation 
45,000)  Can  you  sell  ads  in  Silicon 
Valley?  Income  potential  to  75K.  Fax 
resume  to  Ad  Director  (650)  853-0904. 


RETAIL  ADVERTISING  MANAGER 
Immediate  Opening 
Stock  Options,  401  (k) 

Lucrative  Salary 
Health  Benefits 
Vacation  &  More! 

Aggressive,  results-oriented  Retail 
Advertising  sales  professional  wanted  for 
southeastern  Pennsylvania  daily  paper. 

If  you  are  looking  to  advance  your  career 
with  one  of  the  area’s  largest  Suburban 
Philadelphia  Newspaper  groups,  then 
DON’T  DELAY!  Send  your  resume  today: 
Advertising  Director 
The  Times  Herald 
410  Markley  Street 
Norristown,  PA  19401 
Or  fax  to:  (610)272-9515 


ADVERTISING  MANAGER  with  mini¬ 
mum  two  years  sales  experience  needed 
for  Ohio  daily  in  small  town.  Excellent 
salary,  large  commissions,  best  fringe 
benefits.  Opportunity  for  advancement 
within  larger  company  for  person  with 
passion  for  selling  who  wants  to  get  to 
the  top.  Send  resume,  letter  about 
yourself  to: 

Box  01438,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING  SALES  MANAGER 
Position  available  with  The  Las  Vegas 
Optic,  a  family  owned  newspaper  in  Las 
Vegas,  New  Mexico.  You  must  be  a 
strong  motivator  and  creative  promoter 
who  can  hire,  train  and  sell. 

Send  resume  to: 

Delia  J.  Beck,  Publisher 
Las  Vegas  Optic 
RO.  Box  2670 

Las  Vegas,  New  Mexico  87701 
Fax:(505)  425-1005 
FEBRUARY  26,  2001 


ART/GRAPHICS 


DESIGNER 

Looking  for  a  lifestyle  change?  Designer 
needed  with  mastery  of  PC,  QuarkX¬ 
Press,  Photoshop  for  new  monthly 
tabloid  covering  trends,  politics,  outdoor 
recreation  and  natural  glories  of  the 
East’s  great  wilderness  park.  Paid  circula¬ 
tion  10,000  and  growing  fast.  Offices  in 
village  amid  lakes  and  mountains.  Call: 

Dick  Beamish,  Adirondack  Explorer 
Saranac  Lake,  NY 
(518)  891-9352 


CIRCULATION 


CIRCULATION  DIRECTOR 
Are  you  cutting  edge,  given  to  thinking 
outside  the  box,  experienced  in  a  fiercely 
competitive  market?  Join  the  manage¬ 
ment  team  of  a  36,000  daily  in  fast¬ 
growing  Northwest  Arkansas.  Responsi¬ 
ble  for  annual  planning  and  budgeting, 
managing  people  and  resources,  and 
developing  strategies  for  circulation 
growth.  Requires  at  least  5  years  top 
management  newspaper  experience. 
Excellent  salary,  MBO  and  comjjetitive 
benefits  package.  Send  resume  with 
salary  requirements  to: 

Human  Resources 
The  Morning  News 
RO.  Box  7,  Springdale,  AR  72765 
E-ma  i  I :  jeaton@n  waon  I  i  ne .  net 
Fax:(501)  872-5006 
EOE-Drug  Screen  Required 


ZONE  MANAGER 

Are  you  ready  to  join  the  team  of  one  of 
the  fastest  growing  newspapers  in  the 
Southeast?  If  you  are  an  experienced 
manager  with  the  ability  to  motivate  and 
direct  a  staff  of  six  District  Sales  Man¬ 
agers  to  serve  our  subscribers  with  excep¬ 
tional  service,  while  increasing  circula¬ 
tion,  you  may  be. 

We  offer  an  outstanding  compensation 
and  benefits  package  accompanied  by 
top-drawer  training,  development  and  pro¬ 
motion  opportunities. 

Qualified  applicants  should  send  a 
resume  and  salary  history  to: 

Chattanooga  Times  Free  Rress 
Attn:  Circulation  Manager 
RO.  Box  1447 

Chattanooga,  TN  37401-1447 
Or  E-mail:  bpearcy@timesfreepress.com 
Or  Fax:  (423)  757-6552 
An  EEO  Employer 


ZONE  MANAGER/CIRCULATION 
Are  you  looking  for  a  place  where  you  can 
make  a  difference?  Would  you  like  to  join 
the  team  of  an  exciting  and  dynamic 
circulation  department  in  coastal  Georgia? 
Savannah  Morning  News  is  looking  for  a 
Zone  Manager  or  a  strong  District  Man¬ 
ager  looking  for  advancement,  who  can 
lead/motivate  a  staff  of  District  Managers 
to  achieve  circulation/sales.  If  you  feel  you 
are  this  person,  send  your  resume  and 
salary  requirements  to: 

L.  Barnes,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbames@savannahnow.com 


EDITOR& PUBLISHER  CLASSIFIEDS  C3 


www.editorandpublisher.com 
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Phone:  1-888-825-9149  -  ClASSIFIED  IDVEIITISINe  -  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Odgen  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at  www.ogdennews.com. 

FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Parkersburg  (West  Virginia)  News/ 
Sentinel,  a  22,000  morning,  7,000  after¬ 
noon  and  36,000  Sunday,  is  accepting 
resumes  for  Circulation  Director.  We  are 
looking  for  a  strong  leader  that  is  very 
organized  and  will  motivate  their 
employees  by  example.  As  circulation 
growth  will  be  the  number  one  priority 
for  this  position,  we  need  someone  with 
an  excellent  marketing  background.  We 
are  part  of  the  Ogden  Newspaper  group 
and  offer  excellent  salary,  benefits  and 
growth  potential  within  our  36  daily 
newspapers.  Please  send  your  resume 
and  salary  history  tO: 

Mike  Christman,  Publisher 
Parkersburg  News/Sentinel 
RO.  Box  1787 
Parkersburg,  WV  26102 
mchristman@newsandsentinel.com 


ZONE  MANAGER 

Seeking  an  individual  to  manage  one  of 
our  4  new  distribution  centers. 
Responsibilities  include  the  direction  of 
a  crew  Distribution  Center  Managers,  con¬ 
tracting  with  newspaper  carriers,  distri¬ 
bution  of  the  Morning  News,  and  other 
duties  designed  to  make  our  circulation 
soar!  Requires  newspaper  management 
experience,  good  communication  skills, 
and  an  excellent  driving  record. 

We  offer  a  salary  in  the  mid  30's  plus 
incentive  and  a  great  benefits  package! 
Send  resume  with  salary  history  to: 
Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road 
RO.  Box  7,  Springdale,  AR  72765 


E-mail:jeaton@nwaonline.net 
Fax:(501)872-5006 
EOE-Drug  Screen  Required 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


EDITOR:  South  Nevada  weekly  seeks 
Editor.  Send  clips  and  resume  to: 

Rersonel,  RO.  Box  90430 
Henderson,  NV  89009 


EDITORIAL 


EDITORIAL 


UNIVERSITY  OF  MISSOURI 


COLUMBIA  MISSOURIAN:  CITY  EDITOR 

Here’s  your  chance  to  get  into  teaching  without  having  to  leave  the 
newsroom.  You  can  even  earn  an  advanced  degree  without  student  loans. 
The  Missouri  School  of  Journalism  seeks  a  city  editor  for  the  Columbia 
Missourian,  teaching  newspaper  of  the  school.  Significant  professional 
experience  is  required.  Screening  will  continue  until  a  suitable  candidate 
is  hired.  Send  a  letter  and  resume  to: 


George  Kennedy,  Managing  Editor 
The  Columbia  Missourian,  RO.  Box  917 
Columbia,  MO  65211-1370 


SPORTS  EDITOR:  UNIVERSITY  OF  MISSOURI 

The  Missouri  School  of  Journalism  seeks  an  experienced  sports  editor 
for  the  Columbia  Missourian,  teaching  newspaper  paper  of  the 
school.  The  Missourian  is  the  morning  paper  for  the  city  of  Columbia, 
a  sports-crazy  town  with  a  Big  XII  university,  an  NAIA-champion  col¬ 
lege,  three  high  schools  and  more.  The  sports  editor  teaches  and 
supervises  student  writers  and  copy  editors.  The  salary  is  only  in  the 
low  $30’s,  but  the  job  offers  a  priceless  opportunity  to  explore 
teaching  and  earn  an  advanced  degree.  Requirements  are  significant 
professional  experience  in  writing  and  editing  sports  and  an  aptitude 
for  teaching.  Send  letters  and  resume,  with  samples  of  your  work  to: 


Karolyn  Cannata-Winge 
University  of  Missouri 
316CLee  Hills  Hall 
Columbia,  MO  6521 1-1370 


The  committee  will  begin  assessing  applicants  and  continue  until  the  position  is  filled. 


The  University  of  Missouri  is  an  Equal  Opportunity-Affirmative  Action 
Employer.  To  request  ADA  accommodations,  please  contact  our  ADA 
Coordinator  at:(573)  884-7278, E-mail:  adawww@showme.missouri.edu 
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ASSISTANT  CITY  EDITOR 


A  55,000-circulation,  family-owned, 
independent  daily  in  New  York’s  Capital 
Region  is  looking  for  an  experienced 
journalist  for  an  assistant  city  editor  posi¬ 
tion.  Candidates  should  demonstrate  an 
ability  to  lead  and  coach  as  well  as  skill 
at  handling  copy.  Reporting  and  editing 
experience  with  a  daily  newspaper 
required.  Ragination  experience  a  plus. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Extension 
Schenectady,  NY  12308 


ASSISTANT  MANAGING  EDITOR 
Enthusiastic  team  player  needed  for  edit¬ 
ing,  design  and  layout  of  small  morning 
daily.  Salary  24K.  Contact  Robbie  Mag- 
ness  at  (936)295-5407  or  at: 

rmagness@itemonline.com 


Opening  at  17,000  daily,  family-owned 
in  beautiful  Greenwood,  SC.  College 
town  close  to  cities  with  great  concert 
venues.  Requires  skills  in  QuarkXRress, 
RhotoShop.  Some  occasional  reporting 
duties  may  be  included.  Send  cover  let¬ 
ter,  resume,  clips  to: 

Richard  Whiting,  Managing  Editor 
The  Index-Journal 

RO.  Box  1018,  Greenwood,  SC  29648 
Fax:  (864)  223-7331 
E-mail:  rwhiting@indexjournal.com 


ASSISTANT  TEAM  LEADER 
Public  Safety 

The  Virginian-Rilot’s  Public  Safety  Team 
writes  stories  that  help  people  protect 
themselves  and  their  community  and  see 
that  justice  is  done.  We  need  an  editor 
to  coach  and  lead  a  team  of  9  reporters 
in  coverage  of  issues,  people  and  institu¬ 
tions  in  Portsmouth,  Norfolk,  Chesapeake 
and  Virginia  Beach,  VA.  We’re  looking  for 
at  least  5  years’  reporting  or  editing  expe¬ 
rience  along  with  demonstrated  ability  to 
produce  accurate,  urgent  and  insightful 
work.  Send  resume  and  clips  to: 

Bonnie  V.  Winston 
Public  Safety  Team  Leader 
The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 


COME  GROW  WITH  US! 


FREELANCE  JOURNALISTS 
Publisher  with  4  monthly  newsletters  in 
security  management  field  seeks  pro¬ 
fessional  newspaper  reporters  to  handle 
freelance  assignments.  Must  have  time 
available  for  phone  interviewing  during 
working  hours.  Send  resume  to: 

Publisher,  Rusting  Publications 
RO.  Box  190,  Port  Washington,  NY  11050 
Or  Fax:  (516)  883-1683 


A  116-year-old  Kentucky  weekly  is 
expanding  and  we  are  looking  for 
reporters  for  news,  sports,  business  and 
features  who  want  to  work  for  a  com¬ 
pany  that  doesn’t  count  beans,  it  covers 
news.  We  want  newspaper  people,  not 
“journalists”.  Think  you  know  the  dif¬ 
ference?  Tell  us.  Send  cover  letter  and 
resume  to  midge@foothills.net.  Experi¬ 
ence  is  good.  Desire  and  dedication  are 
better.  We’re  going  to  make  a  difference. 
Want  to  join  us? 
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Obsessive  Workaholic  Needed.  Now. 


Phoenix  New  Times  did  not  become  Arizona’s 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
.  story,  with  reporting  that  has  earned  the 
/  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
^  years  running,  and  the  state’s  highest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 


New  Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 


The  job’s  demanding.  And  it’s  damn  sure  fim. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 


Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor  on 
its  news  desk.  Applicants  should  have 
three  to  five  years’  experience  and  strong 
headline  writing  and  copy  editing  skills. 
Knowledge  of  the  AP  Stylebook,  Macin¬ 
tosh  computers  and  pagination  also  are 
preferred.  Those  interested  should  send 
references,  resumes  and  clips  to  Mary 
Greeley,  News  Editor,  Las  Vegas 
Review- Journal,  P.O.  Box  70,  Las 
Vegas,  NV,  89125. 

DAY  METRO  EDITOR 

The  York  Daily  Record,  a  43,700  AM  in 
a  growing,  competitive  market  north  of 
Baltimore,  is  looking  for  a  Day  Metro 
Editor  to  help  coordinate  our  local  cov¬ 
erage.  Duties  include  assigning  stories, 
staff  development,  project  work.  Those 
interested  should  send  a  cover  letter, 
clips  and  a  resume  tO: 

Metro  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
Check  us  out  at  www.ydr.com 
Equal  Opportunity  Employer 


EAST  COAST  EDITOR  needed  for  estab¬ 
lished  newsweekly.  Focus  is  on  trans¬ 
portation  and  international  trade.  Tech 
writing  a  plus.  High  volume  of  reporting, 
rewrites,  and  editing.  Must  have  ability 
to  multi-task  and  work  with  deadlines. 
Competitive  salary  and  full  benefit 
package.  Will  train  industry.  Please  send 
resume,  salary  requirements  and  writing 
samples  to: 

hr@cbizmedia.com 
Or  Fax;  (609)  448-7416 
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DETROIT  FREE  PRESS  LIBRARIAN 
The  Detroit  Free  Press  seeks  a  full-time 
research  librarian.  This  person  provides 
research  in  a  wide  variety  of  news  con¬ 
tent  areas,  archiving  the  newspaper  and 
handling  copyright  protection  and  reprint 
requests  from  readers,  universities  and 
corporations.  The  library  staff  also 
develops,  designs  and  maintains  content 
for  the  newspaper's  intranet. 

In  a  deadline-driven  environment,  this 
person  must  handle  basic  reference  and 
in-depth  research  using  print  sources, 
CDs,  and  electronic  databases  such  as 
Lexis/Nexis,  Factiva  and  Dialog.  The 
ability  to  prioritize  tasks  and  meet 
deadlines  is  essential.  You  must  have 
strong  communication  skills,  be  attentive 
to  detail,  adaptable  to  change  and  will¬ 
ing  to  keep  your  skills  current.  The  suc¬ 
cessful  candidate  will  have  strong  PC 
skills.  Proficiency  with  Word  and  Excel 
are  essential.  Access  is  a  plus.  Fast, 
accurate  typing  is  important. 

In  addition  to  reference,  this  person  will 
assist  in  archiving  and  indexing  the 
newspaper.  Must  have  experience  with 
HTML  for  intranet  development.  Java 
Script  a  plus,  but  we  will  train. 

Must  be  flexible  in  work  hours.  MLS 
(Master  of  Library  Science)  degree 
required. 

Shelley  Lavey,  Library  Director 
Detroit  Free  Press 
600  West  Fort  Street 
Detroit,  Ml  48226 
lavey@freepress.com 
(800)  678-6400 
ext.  6851 
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THE  ASIAN  WALL  STEEET  JOllNAL 


Asia’s  Business  Daily 

The  Asian  Wall  Street  Journal,  a  Dow  Jones  publication,  seeks 
candidates  for  the  following  position: 

DEPUTY  MANAGING  EDITOR. 


WEEKEND  JOURNAL 


This  job,  based  in  Hong  Kong,  involves  editing  and  rewriting, 
as  well  as  brainstorming  story  ideas  and  arranging  art,  laying 
out  pages  and  writing  headlines.  The  AWSJ's  Weekend  Journal 
section  runs  feature  articles  on  culture,  travel,  lifestyle,  food 
and  personal  finance,  and  has  its  own  reporting  staff.  The 
successful  candidate  should  know  how  to  encourage  and  coach 
the  reporters  he  or  she  works  with;  have  a  demonstrated  ability 
to  conceptualize  and  craft  feature-length  pieces;  and  have 
solid  experience  in  layout  and  production.  Familiarity  with 
Asia  and  Asian  language  skills  are  a  plus.  Please  send 
resumes  and  clips  to  the  attention  of  Gabriel  Kahn,  Managing 
Editor,  Weekend  Journal,  The  Asian  Wall  Street  Journal, 
G.P.O.  Box  9825,  Hong  Kong.  Fax;  (852)  2806-3697.  Email; 
weekend.journal(®awsj.com. 

Dovjmutes^ 
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EDITOR 

Need  hands-on  editor  to  help  write  and 
edit  advertising  supplements  for  news¬ 
paper  in  major  East  Coast  metro  market. 
Excellent  opportunity  for  attribution  and 
byline.  Fast  paced  schedule  with  weekly 
deadlines.  Excellent  compensation.  Send 
qualifications  and  salary  requirements  to: 
Box  01437,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ENTERPRISING  SPORTS  EDITOR 
Our  athletes  aren’t  typical  and  neither  is 
our  sports  coverage.  We’re  looking  for  a 
sports  editor  who  is  more  interested  in 
enterprise,  especially  people  features, 
than  in  game  coverage.  We  are  a  seven- 
day  AM  with  a  circulation  nearing 
20,000,  and  growing,  in  sunny  Central 
Florida  near  Orlando.  The  majority  of  our 
readers  are  active  senior  citizens  who 
participate  in  a  wide  variety  of  sports 
and  we  want  to  focus  the  majority  of  our 
local  sports  coverage  on  them.  Ideal 
candidate  will  have  some  management 
experience  at  a  community  daily,  not 
necessarily  in  sports.  Duties  include 
direction  of  a  staff  of  four  writers,  copy 
editing  and  page  design  using  QuarkX¬ 
Press.  Competitive  salary  and  benefits. 
Respond  with  resume,  cover  letter  and 
work  samples  to: 

Mark  Francis,  Editor 
The  Villages  Daily  Sun 
1153  Main  Street,  The  Villages,  FL32159 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits. 
For  info  call  Hanes  Byerly  or  Jamie 
Brown  (800)  562-9822. 


ADMINISTRATIVE 


EDITORIAL 


FEATURES  EDITOR 

Our  first-place  features  section  helped  us 
win  the  General  Excellence  award  from 
our  state  press  association.  It  also  took 
top  honors  for  headlines  and  second 
place  for  writing  and  graphics.  Our  long¬ 
time  features  editor  decided  to  go  out  on 
top,  and  now  we  need  somebody  who’s 
even  better  to  carry  on  the  winning  tradi¬ 
tion.  If  you’re  the  best,  and  you  want  to 
fly  high  with  a  team  that’s  already  soar¬ 
ing,  come  run  the  features  desk  at  our 
32,000-circulation  daily  and  Sunday  in 
southeastern  Wisconsin,  right  between 
Milwaukee  and  Chicago.  Minimum 
requirements:  demonstrated  excellence 
in  design,  graphics,  layout,  editing  and 
organizational  skills.  Reply  to: 

Randolph  D.  Brandt 
The  Journal  Times 

212  Fourth  Street,  Racine,  Wl  53403 
EOE 


NEWS  EDITOR 

12,000  daily  AM  in  competitive,  lively 
market  seeks  news  editor  with  strong 
layout,  headline  writing  and  editing  skills. 
Mail  resume  and  work  samples  to  Manag¬ 
ing  Editor,  The  Saratogian,  20  Lake  Ave¬ 
nue,  Saratoga  Springs,  NY  12866. 


MANAGING  EDITOR 

The  Business  Journal  in  fast-growing 
Northeast  Florida  seeks  an  experienced, 
ambitious  and  passionate  managing 
editor  to  run  a  14-member  newsroom. 

E-mail  a  resume  and  cover  letter  to: 
Editor  Boaz  Dvir:  bdvir@bizjoumals.com 
Or  Fax:  (904)396-5706 


ADMINISTRATIVE 
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managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Maturing  Editor  -  NYC  syndication  company  seeks 
handson  editor  assisting  editor-inchief  in  daily 
operations;  good  editorial  judgement  and  administrative 
skills;  excitii^  position  and  opportunity. 

■  General  Manager  -  Community  newspaper  group  in 
Midwest  seeks  strong  salesoriented  manager  to  oversee  23 
publications  with  over  300,000  circulation;  need 
experienced  professional. 

■  Circulation  Managers  -  West  Coast  daily  needs 
circulation  professionals  in  home  delivery,  single  copy 
and  sales  and  marketing  positions;  solid,  successful 
newspaper. 

Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness.  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.660'' 
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GENERAL  REPORTER 
Looking  to  advance  your  journalism 
career?  The  Daily  News,  a  Media- 
General  5-day-a-week  AM  newspaper  in 
North  Carolina's  “North  Star",  Rock¬ 
ingham  County,  NC,  has  an  immediate 
opening  for  a  General  Reporter.  This  posi¬ 
tion  is  open  due  to  advancement.  Can¬ 
didates  should  have  news  Initiative, 
excellent  oral  and  written  communica¬ 
tion  skills  and  interested  in  community 
coverage.  Photo  ability  a  plus.  Send 
cover  letter,  resume  and  clips  to: 

Douglas  Grant,  Managing  Editor 
The  Daily  News 

PO.  Box  308,  Eden,  NC  27288 


INTERNATIONAL  EDITOR 
Los  Angeles-based  daily  entertainment 
trade  paper  seeks  international  news 
editor  to  join  its  fast-paced  newsroom. 
Position  involves  managing  daily  news 
flow  from  international  bureau  chiefs 
and  correspondents  regarding  breaking 
news  and  feature  articles.  Must  have  3- 
5  years  experience  in  assigning  stories 
and  packaging  news  content.  Excellent 
editing  and  headline  writing  abilities  a 
must.  Pro-active,  detail-oriented  nature 
essential.  Excellent  communication 
skills,  proven  multi  tasking  and  ability  to 
thrive  in  a  daily  deadline  environment 
essential.  Business  entertainment 
knowledge  required.  Interest  in  interna¬ 
tional  a  plus.  Administrative  skills  inte¬ 
gral  (e.g.budgeting).  College  degree 
required.  Full  benefits.  Position  based  in 
Los  Angeles.  EOE.  Send  resume  and 
cover  letters: 

Job  code  #:  International  News  Editor 
5055  Wilshire  Blvd.,  6th  Floor 
Los  Angeles,  CA  90036 
Or  fax  to:  (323)525-2211 
Or  E-mail:hrla@bpicomm.com 


EDITORIAL 


MANAGING  EDITOR 

News  publisher  for  the  golf  course  indus¬ 
try  seeks  a  managing  editor  to  supervise 
day-to-day  operations  of  monthly  maga¬ 
zine,  biweekly  newsletters  and  daily 
news  service.  Candidates  should  have 
experience  as  a  news  reporter,  editor 
and  manager.  Position  duties  include 
reporting,  editing,  and  supervision  of  five 
reporters.  Competitive  salary,  based  on 
experience,  with  full  health  benefits, 
401(k).  Send  resume,  salary  require¬ 
ments,  and  five  clips  to: 

Personnel  El,  Crittenden  Magazines 
2035  N.  Lincoln  Street,  Suite  205 
Arlington,  VA  22207 
E-mail:  jack@crittendenmagazines.com 
www.crittendengolfinc.com 


NEWS  EDITOR 

We’re  looking  for  an  experienced  leader 
who  has  the  patience  to  coach  a  young 
copy  desk  and  the  news  judgment  to 
handle  breaking  local  stories  on 
deadline.  This  is  a  great  opportunity  for 
a  team  player  to  have  a  real  impact  on 
a  seven-day,  30,000-circulation  paper 
in  a  vibrant  news  area.  Send  resume, 
tear  sheets  and  references  to: 

Managing  Editor,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 


THE  EAGLE-TRIBUNE,  a  60,000,  7-day 
daily,  seeks  enterprise  reporter  for 
award-winning  NH  edition.  Two-three 
edgy  enterprise  stories  weekly,  important 
role  in  project  work.  Develop  sources, 
story  ideas,  manage  multiple  projects. 
Resume,  letter,  6  recent  enterprise  clips 
to:  Steve  Billingham,  The  Eagle-Tribune, 
RO.  Box  100,  Lawrence,  MA  01842. 
sbillingham@eagletribune.com 


REPORTERS 


EDITORIAL 


ROOM  TO  WRITE 

New  Times,  the  nation's  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself — not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We’re  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
liveto: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

RO.  Box  5970,  Denver,  CO  80217 


INTERNSHIPS 

Spend  next  spring  as  a  newspaper  or 
wire  service  reporter  in  an  Illinois 
Statehouse  bureau,  mentored  by  pro¬ 
fessional  journalists,  in  the  University  of 
Illinois/Springfield's  one-year  MA  Public 
Affairs  Reporting  program. 

Tuition  wavers,  $3,000  stipends  during 
internship.  Applications  due  April  1st. 
Contact: 

Charles  Wheeler 
PAC418 
UlS 

Springfield,  IL  62794-9243 
(217)206-7494 
E-mail:  wheeler.charles@uis.edu 
PAR  Home  Page: 
http://www.uis.edu/— wheeler/ 

EOE 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  oiir  website  at 
w  w  w .  e  d  i  t  ()  ra  n  cl  p  11  b  I  i  s  h  e  r.  c  o  m 


INFORMA'nON  SYSTEMS 


SENIOR  MANAGER 
INFORMATION  TECHNOLOGY 
Central  Pennsylvania  newspaper  seeks 
Senior  IT  Manager.  Candidate  will  be 
responsible  for  supervising  and  manag¬ 
ing  technology  resources.  Oversight 
responsibilities  will  include  publishing, 
business,  telephony  and  data  systems. 
Provide  leadership  support  for  this 
technical  staff,  direct  daily  operations, 
lead  and  manage  system  implementa¬ 
tion  and  programming  projects.  Will 
work  with  cross-departmental  focus 
groups,  run  project  meetings,  identify 
and  locate  resources  for  effective  team 
building.  Superior  analytical,  problem¬ 
solving  and  communication  skills. 
Requirements:  Successful  project  man¬ 
agement  experience  (3  years).  Prog¬ 
ressive  management  experience  (5 
years).  B.S.  Computer  Science-related  sub¬ 
ject  or  demonstrated  equivalent  experi¬ 
ence.  Technologies  in  place:  Harris  pub¬ 
lishing  system,  GEAC  AIM  and  CIS. 
Excellent  salary,  benefits  package  includ¬ 
ing  complete  medical  coverage,  401(k) 
and  pension.  EOE.  Send  resume  and 
cover  letter  with  salary  history  and 
requirements  to: 

Chris  Spivey,  The  Patriot-News 
RO.  Box  2265 

Harrisburg,  PA  17105-2265 
No  Phone  Calls,  please 


MAILROOM 


MAIL  LIST  MANAGER 
Join  Philadelphia’s  largest 
cold  web  printer  and  earn 
$60,000  ANNUALLY  plus 
PERFORMANCE  BONUS 


Bartash  is  a  7-day  24-hour  print¬ 
ing  operation  that  seeks  an  expe¬ 
rienced  mail  list  manager  that 
has  the  ability  to  commit  to  tight 
deadlines  and  work  under  pre¬ 
ssure.  This  position  is  responsi¬ 
ble  for  managing  a  department  of 
3  that  maintains  and  updates 
one  million  addresses  a  week. 
Ideal  candidate  will  have  work¬ 
ing  experience  with  downloading 
addresses  into  Video  Jet  labeling 
equipment,  mail  manager  soft¬ 
ware,  knowledge  on  postal 
regulations  for  periodicals,  bulk 
pieces  and  postal  statements. 
The  position  offers  a  base  salary 
plus  performance  bonus,  com¬ 
plete  benefit  package  and  reloca¬ 
tion  expense. 

Please  fax  or  E-mail  resume  to: 


(215)724-3948 
eyucis(^bartash.com 
Equal  Opportunity  Employer 


ASSISTANT  CITY  EDITOR 
The  Columbus  Dispatch,  an  award¬ 
winning  newspaper  in  Ohio’s  capitol 
city,  is  looking  for  a  leader  who  can 
guide,  assist  and  motivate  reporters.  The 
emphasis  first  is  on  a  leader.  We  want 
somebody  who  understands  reporters 
and  the  complexity  of  their  jobs,  who 
can  work  with  them  to  brainstorm 
creative  story  ideas  and  improve  their 
reporting  and  writing.  You  must  be  able 
to  work  well  with  people  and  we  value 
good  reporting,  writing  and  editing  skills. 
We  want  to  see  clips  both  from  your 
reporting  career,  as  well  as  stories  or 
projects  you’ve  guided  as  an  editor. 

If  you’re  interested,  please  send  a  cover 
letter,  resume  and  clips  to: 

The  Columbus  Dispatch 
Kimberly  Barleycorn,  HR  Department 
34  South  Third  Street 
Columbus,  OH  43215 


MANAGING  EDITOR 

Leader,  motivator,  coach.  Hard  news  to 
the  soft.  Photos,  too.  Do  it  all?  Staff  of 
25  plus.  Retirement  opens  position  in 
37,000  daily  in  southern  Illinois.  Won¬ 
derful  opportunity  to  live  in  a  great  uni¬ 
versity  city.  E-mail  resume  to: 
Angela.Holmes@southernillinoisan.com 
EOE/M/F 


The  Columbus  Dispatch,  an  award¬ 
winning  newspaper  in  Ohio’s  capitol 
city,  has  openings  for  two  reporters.  We 
need  experienced  reporters  who  are  will¬ 
ing  and  able  to  either  cover  a  tough  beat 
or  work  as  a  general  assignment 
reporter.  We’ll  discuss  specific  assign¬ 
ments  with  the  best  candidates. 

Our  general  assignment  reporters  need 
to  have  a  broad  range  of  interests  and 
the  willingness  to  tackle  a  variety  of 
stories,  from  the  in-depth  and  serious  to 
the  lighthearted.  Your  clips  should 
demonstrate  excellent  reporting  and  writ¬ 
ing  skills.  We  want  someone  who  has 
ideas,  hustle  and  who  enjoys  the  craft. 
This  assignment  can  be  a  lot  of  fun. 

We  also  are  interested  in  reporters  eager 
to  cover  traditional  beats,  from  cops  and 
courts  to  government.  We  want  hard 
workers  with  a  nose  for  news  and  who 
can  get  beneath  the  surface.  We  want 
reporters  whose  clips  show  the  ability  to 
use  sources  and  documents  to  explore 
issues  and  events  in  a  meaningful  way. 
A  commitment  to  public  service  report¬ 
ing  is  key. 

If  you  are  interested  in  either  position, 
please  send  a  cover  letter,  resume  and 
clips  to: 

The  Columbus  Dispatch 
Kimberly  Barleycorn,  HR  Department 
34  South  Third  Street 
Columbus,  OH  43215 
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-HELP  WANTED- 


-POSITIONS  WANTED- 


MAILROOM 


POST-PRESS 

SUPERVISOR 

Join  Philadelphia’s  largest 
cold  web  printer  and  e^irn 
$75,000  Annually  plus 
Performance  Bonus 


Bartash  Printing  is  a  7-day,  24 
hour  printing  operation  that 
seeks  an  experienced  post-press 
supervisor  that  has  the  ability  to 
commit  tight  deadlines,  work 
under  pressure  while  providing 
excellent  print  quality.  The 
supervisor  has  the  responsibility 
to  manage  a  crew  of  45.  Ideal 
candidate  must  have  experience 
with  the  following  equipment: 
Kirk  Rudy  inserting  equipment, 
Muller  Martini  saddle  stitching 
equipment  and  Video  Jet  address 
labeling  machines.  Special  con¬ 
sideration  will  be  given  to  candi¬ 
dates  that  have  knowledge  with 
postal  regulations  for  standard 
and  periodical  mailings.  This  is  a 
pivotal  role  that  requires  plan¬ 
ning,  management  skills  and  the 
ability  to  produce  bottom-line 
results  by  streamlining  the  pro¬ 
duction  process.  This  position 
offers  a  base  salary  plus  a 
performance  bonus,  complete 
benefit  package  and  relocation 
expense. 

Please  fax  or  E-mail  resume  to: 


Fax:  (215)  724-3948 
eyucis@bartash.com 
Equal  Opportunity  Employer 


NEW  MEDIA 


NEW  MEDIA  NEWS  PRODUCER 
The  Fayetteville  Observer  is  looking  for  a 
new  media  news  producer  to  update 
Fayetteville  Online: 

http://www.fayettevillenc.com 
the  best  source  of  news  and  interactivity 
for  southeastern  North  Carolina.  We 
offer  a  4-day  flexible  workweek  schedule 
with  3  consecutive  days  off.  Work 
schedule  is  Tuesday  -  Friday  or  Saturday 
-  Tuesday  3p.m.  -  1a.m. 

We  require  at  least  one  year  of  experi¬ 
ence  as  a  professional  reporter  or  copy 
editor;  a  dedication  to  news;  comfort 
with  computers  and  the  Web; 
enthusiasm  for  transforming  our  site 
from  a  reflection  of  the  printed  newspa¬ 
per  to  something  unique  and  vital. 

Salary:  mid-$20s,  and  excellent  benefit 
package  including  one  of  the  best  profit 
sharing  401(k)  plans  in  the  industry. 
Contact: 

Keith  Jordan,  New  Media  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
kjordan@fayettevillenc.com 


PHOTOGRAPHY 


DETROIT  FREE  PRESS  LAB  TECH 
The  Detroit  Free  Press  seeks  a  photo  lab 
assistant  who  loves  photography,  has 
excellent  color  skills  and  works  well  with 
others.  Lab  assistants  are  image  techni¬ 
cians  whose  primary  responsibilities  are 
to  ensure  the  accuracy  of  photographs 
and  highest  quality  reproduction  of 
photographs.  They  also  assist  with  calls. 
E-mails,  outside  photo  requests,  library 
and  web  searches,  scanning,  toning  and 
image  adjustment.  They  are  expected  to 
contribute  story  and  photo  essay  ideas. 
Candidates  will  need  a  basic  knowledge 
of  photography  and  will  be  expected  to 
perform  multiple  tasks  on  deadline;  pro¬ 
cess,  scan  and  tone  negatives,  trans¬ 
parencies  and  flat  art  for  newsprint  and 
magazine  reproduction;  maintain  Noritsu 
C41  film  processors;  be  expert  with 
Adobe  Photoshop  for  image  toning  and 
manipulation  such  as  knockouts.  This  is 
a  five-day-a-week  position,  with  evening 
and  Sunday  shifts. 

Nancy  Andrews,  Director  of  Photography 
Detroit  Free  Press 

600  West  Fort  Street,  Detroit,  Ml  48226 
and  rews@f  reepress .  com 
(800)  678-6400,  ext.  8893 


PRESSROOM 


PRESSROOM  FOREMAN/SUPERVISOR 
Mid-size  New  England  daily  currently 
seeking  hands-on,  experienced  press¬ 
room  manager.  Must  be  expert  in  all 
phases  of  pressroom  operations  includ¬ 
ing  ordering,  scheduling,  maintenance 
and  running  of  Goss  Urbanite  line. 
Excellent  wages  and  benefits.  Please 
send  resume  in  confidence  to: 

Box  01436,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SALES 


CAN  YOU  MAKE  CONTACTS? 
NewspaperTest.com,  a  new  online  buy¬ 
ing  platform  for  the  placement  of  NEW 
test  market  advertising  in  newspapers 
nationally,  is  looking  for  newspaper  sales 
professionals  to  encourage  agency  and 
client  usage  of  the  service.  Work  from 
anywhere,  start  immediately.  Great  earn¬ 
ing  potential. 

Call  Chuck  at  (301)  668-7831 


-POSITIONS  WANTED- 


ACCOUNTING 


CFO/CONTROLLER  seeking  position  as 
CFO  or  Controller.  20  years  of  good  solid 
experience  Newspapers  and  Accounting. 
Living  in  Eastern  Massachusetts,  will 
relocate.  Call  or  E-mail  Vic  at: 

(413)  496-6309  vbilak@berkshire.rr.com 


ADMINISTRATIVE 


FOUR  YEARS  out  of  the  newspaper  busi¬ 
ness  is  long  enough!  Former  Editor/ 
Publisher  weeklies,  shoppers,  dailies  up 
to  36,000.  Bottom-line  oriented,  quality 
products  produced.  Very  active  in  com¬ 
munity.  Motivator.  Teacher.  Leader. 
Creative  in  all  areas.  Ads,  editorial, 
circulation,  promotions.  Give  me  a 
chore... and  give  me  the  freedom  to 
exceed  expected  results. 

Relocation  to  most  areas  of  the  country 
not  a  problem. 

George  S.  Smith:  gsidsmith@alltel.net 
(501)843-0727 


CIRCULATION 


CIRCULATION  WARRIOR,  sidelined  by 
JOA,  seeks  challenge  in  competitive 
market.  With  twenty  years  on  the  front 
line,  I  know  how  to  raise  the  flag  and 
rally  the  troops  to  achieve  sales  and  ser¬ 
vice  goals.  Excellent  references. 

E-mail:  reburnett@qwest.net 


EDITORIAL 


COPY  DESK/PAGINATION  job  sought  in 
Puget  Sound  area.  12  years  in 
newsroom/prepress  positions;  last  3  as 
copy  editor/paginator. 

Contact:  danjpll@hotmaiLcom 

CREATIVE  DESIGNER/EDITORIAL  ARTIST 
Seeking  full  time  opportunity.  Review 
portfolio  samples  and  resume  at: 
http://www.doodlefish.com 
E-mail:  grantw@mindspring.com 


EDITORIAL  WRITER:  Experienced 
journalist  seeks  position  as  editorial 
writer  for  California  daily.  Call  Mike  at 
(214)  342-0704. 


EDITORIAL 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


LOOKING  FOR  challenging  work  as  wire 
editor,  copy  editor,  news  editor  in  Ten¬ 
nessee,  Georgia  or  Alabama.  I  have 
years  of  supervisory  experience;  enjoy 
designing  attractive,  reader-friendly 
pages;  edit  copy  with  accuracy;  write 
inviting  headlines.  E-mail: 

accuracyl23@cs.com 


MUSIC  JOURNALIST  with  2+  years 
music  experience  (4  overall)  wants  to 
return  to  music  reporting  full-time.  Have 
written  for  SonicNet  and  MTV.  Voted  in 
this  year’s  Village  Voice  poll.  Print  and 
online  are  both  OK.  Dayjob  or  freelance. 
Live  in  New  York.  Call  Chris: 

(718)  204-89621 


MAILROOM 


MAILROOM  MANAGER 
25  years  of  experience  in  all  aspects  of 
Production  &  Equipment  needs.  If  you 
want  a  hands  on  Manager  anc  still  be 
able  to  meet  production  schedules  give 
me  a  call.  (334)  621-7292 


PRODUCnON/TECH 


PRODUCTION  MANAGER  -  25  years 
experience.  All  aspects  of  production 
from  pagination  and  computers  to  distri¬ 
bution.  Medium  or  small  daily,  weekly  or 
commercial.  Looking  for  new  challenge. 


"The  invention  of  television  can  be  compared  to  the  introduction  of  indoor  plumbing. 
Fundamentally  it  brought  no  change  in  the  public’s  habits.  It  simply  eliminated  the  nec- 
ces.sity  of  leaving  the  house.” 

-Alfred  Hitchcwk,  British  filmmaker,  1965 


Tom  Mazzitelli 
DUBLDIST@aol.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.75  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 

$139.00  per  inch,  per  week,  one  inch  minimum,  half-inch  increments 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

Line  rates:  $11 .70  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 


ALL  CATEGORIES 


Red  display  ads:  $59.00  per  week  in  addition  to  black  and  white  display  rates. 
Frequency  discounts;  For  both  line  and  display  ads,  run  two  or  more  weeks  and 
enjoy  big  discounts.  Blind  boxes:  $25.00  per  insertion;  counts  as  one  line  of 
copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers  are  advised  not  to 
send  samples  when  replying  to  blind  box  ads;  we  are  not  responsible  for  the 
recovery  of  samples. 

DEADLINE:  Tuesday  prior  to  Monday  issue  date 


www.editorandpublisher.com 
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INTERNATIONAL 


E&P’s  Intern^ 
need  to  reach.an 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


m:ar  hook 

.  > 


m:\k  hook 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


NMK rs will  ui: 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.coin 


T 


vi-  AR  BOOK 


EDITOR 

PUBLISHER 


ff 


ANNUAL  DIRECTORIES 


YKAR  BOOK 

1  r-.  .  . 

4  ^t:\kr()()k 

^  WHO'S  W  HERE. 


m  T" 

M.MKK 

I  MARKET 
*  (JUIDE 


2001 


All  the  critical  data 
you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 
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Scripps’  Memphis  paper  aims  to  cut  costs  as  it  overhauls  its  look 


f^Wments 


BY  ALAN  SALOMON 

MEMPHIS,  TENN. 

After  nearly  15  years  of  the  same  look,  The 
Commercial  Appeal,  the  E.W.  Scripps  Co.  daily 
here,  has  undergone  more  than  a  cosmetic  design 
change.  The  changes  are  expected  to  save  the  news¬ 
paper  about  5%  to  10%  in  newsprint  costs,  its  sec¬ 
ond-largest  expense,  said  Mike  Kerr,  assistant  managing  editor. 

In  catching  up  with  newspapers  in  Washington,  Miami,  Dallas,! 
Chicago,  and  Nashville,  Tenn.,  the  Appeal  is  moving  to  the  indus-[ 
try  standard  for  newspaper  page  width,  11.5  inches  of  actual  im¬ 
age  size,  and  switching  to  a  50-inch  web.  j  full  page  of  color  comics  from  Monday 
In  a  letter  to  readers  from  Editor  and  I  to  Saturday;  a  new  investment  column; 
President  Angus  McEachran  that  ran  in  a  larger,  color  weather-information 
all  Sunday  editions  Feb.  18,  he  pointed  out  package;  and  new  packaging  for  other 
that  new  typefaces  for  headlines,  stories,  !  features  and  entertainment, 
and  listings  will  be  Kerr  said  a  team  of 

the  most  immediately  10  staffers,  who  came 

noticed  changes.  ■  k  I  departments 

Others  will  occur  \  ^  J  I  ^  of  the  paper,  worked 

over 

The  first  editions  sign  change  and  opted 

with  the  new  look  were  I  for  the  11.5-inch  width 

published  Feb.  20.  I  —  as  opposed  to  the 

McEachran  promised  I  11.625  inches  some 

the  new  format,  which  I  papers  are  choosing  — 

will  be  on  a  narrower  I  to  give  the  page  a 

page,  “will  create  a  look  niore  open  look  and 

we  think  you  will  like:  so  the  trolley  wheels 

less  cluttered  and  easi-  on  the  presses  would 

er  to  read,  while  still  iiot  dip  into  the  ink. 

familiar.”  The  narrower  “Because  of  this 

page  lags  the  other  ^  ^  ..  new  press-width 

changes  by  a  week.  standard,  justshnnk- 

McEachran  went  on  to  say  that  reducing  [  ing  to  fit  would  not  work,”  Kerr  said, 
the  page  by  1.25  inches  will  save  a  lot  of  j  The  body  typeface  will  go  from 

paper  —  and  more  than  a  few  trees.  He  !  Olympian  to  Utopia  —  and  from  9.5  to 
promised  that,  although  the  paper  will  be  10  points  in  size.  Headline  fonts  also  have 
smaller,  readers  won’t  miss  anything  been  changed.  Kerr  said  he  thinks  the  new 

and  there  will  be  some  new  attractions.  Formata  headline  face  that  will  be  used 

Included  are  a  Sunday  travel  section;  a  selectively  will  be  more  readable.  A  new 


Grammy  express  tafc» 
finding  road 

woughtheMJd-South 


TUe  (l(>MMKi«::L\i.  Appe,\l 


The  new  Commercial 
Appeal  (above)  com¬ 
bines  bolder  look, 
lower  costs. 


agate  font  also  will 

appear.  -  -  ■ 

The  A/jpears  last 

significant  design  change  was  in  1985. 
“Our  masthead  had  been  around  for  a 
long  time,  and  that  is  a  significant  change,' 
Kerr  added.  He  said  the  goal  was  to  make 
the  flag  very  bold.  “Our  name  is  long,”  he 
said.  “If  we  kept  the  same  font  and  re¬ 
duced  it,  it  would  have  been  too  small  and 
too  weak.  When  compared  to  others,  it  is 
small  already.” 

Kerr  said  that  stories  will  be  edited  more 
tightly,  adding  that  the  changes  will  not 
reduce  the  news  hole.  He  also  said  the  new 
design  will  require  substantial  changes  in 
pressroom  equipment. 

Another  addition  to  The  Commercial 
Appeal,  which  has  an  average  weekday 
circulation  of 172,462  and  a  Sunday 
circidation  of 237,097,  is  a  monthly 
advertorial,  called  “Casino,”  with  its 
primary  focus  being  the  Tunica,  Miss., 
casinos  and  their  entertainment.  i 


Salomon  is  a  free-lance  writer  based  in 
Memphis. 
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I  In  brief 

Bowaterends 
talks  in  Korea 

Bowater  Inc.,  Greenville,  S.C., 

ended  negotiations  last  month  to  ac¬ 
quire  Sej)oong  paper  mill,  Kunsan, 
South  Korea,  owing  to  “unacceptable  de¬ 
lays”  since  signing  a  letter  of  intent  in  Sep¬ 
tember.  North  America’s  second-largest 
newsprint  producer, 

Bowater  acquired  in 
1998  the  HsJla  mill  in 
South  Korea,  which  an¬ 
nually  produces  up  to 
265,000  metric  tons  of  recycled  newsprint. 

Calling  2000  “an  excellent  year  for 
Bowater,”  Chairman,  President,  and  CEO 
Arnold  M.  Nemirow  attributed  the  results 
to  higher  prices  for  all  pulp  and  paper 
products  and  lower  operating  costs. 

Bowater  posted  last  year  net  income  of 
$159.4  million  on  net  sales  of  $2.3  billion, 
compared  with  1999  net  income  of  $78.7 
million  on  net  sales  of  $2.1  billion. 

The  single  newsprint  machine  at  the 
company’s  Catawba,  S.C.,  mill  will  be 
converted  to  lightweight  coated  paper, 
replacing  annual  production  of 260,000 
short  tons  of  newsprint  with  330,000  tons 


O  N 

PERSONNEL 

PREPRESS 

MaCTTVE  Inc.,  Melbourne,  Fla. 
Announced  that  Larry  Roessler  joined  the 
firm  as  a  sales  manager,  working  from 
Russell,  Pa.,  and  focusing  on  sales  in  the 
Northeast.  Roessler  has  20-plus  years  of  ex¬ 
perience  in  sales  and  project  management. 

I  OUTPUT 

i  ProImAGE,  Or-Akiva.,  Israel 

Named  Rick  Shairanek  sales  manager  of 
Prolmage  America  Inc.,  Princeton,  N.  J. 
Taking  more  than  10  years  of  printing  and 
publishing  experience  to  the  developer  of 
browser-based  digital  work-flow  systems 
for  newspapers  and  e-commerce  solutions 
for  commercial  printers,  Shafranek  had 
been  market  development  manager  for 
Heidelberg  USAs  Linopress  Publishing 
Systems  division. 


of  the  coated  stock.  Bowater  said  it  expects 
“growth  in  North  American  demand  for 
coated  groundwood  grades  will  significant¬ 
ly  exceed  projected  increases”  in  capacity 
between  scheduled  start-up  in  mid-2002 
and  the  end  of 2004.  The  order  for  conver¬ 
sion  technology  was  announced  Feb.  15. 

Ifra  IN  North  America 

Ifi^  the  international  newspaper  tech¬ 
nology  organization  based  in  Darmstadt, 
Germany,  appointed  industry  veteran 
George  Sinclair  to  promote  its  activities  in 
North  America.  Toronto-based  Sinclair  is 
responsible  for  supporting  and  developing 
membership,  as  well 
as  providing  a  global 
view  on  trends  and 
technology,  consult¬ 
ing  and  training 
services,  organizing 
events  on  relevant 
topics,  and  promot¬ 
ing  distribution  of 
lira  publications. 

Along  with  the 
Canadian  Newspaper 
Association,  Sinclair  is  organizing  a  May 
7-8  symposium  on  operations  management 
and  technology  in  Toronto.  Geared  to 
operations,  production,  and  technology 
executives,  it  will  focus  on  print  quality 


George  Sinclair 


Ifra 


THE  SUPPLY  SI 


PRESSROOM 

Dauphin  Graphic  machines 

Elizabethville,  Pa. 

Named  Lou  Patoto  as  international  sales 
vice  president.  London-based  Patoto  is 
responsible  for  sales  outside  the  Western 
Hemisphere.  Before  joining  Dauphin,  he 
held  international  sales  and  marketing 
positions  with  King  Press  and  Solna. 

SP  Newsprint,  A</an^a 

Named  Tom  Hahn,  formerly  CEO  of  Gar¬ 
den  State  Paper  Co.  as  corporate  services 
vice  president  and  president  of  its  fiber- 
supply  subsidiary,  SP  Recycling.  Hahn 
joined  GSP  in  1975  as  assistant  technical 
superintendent  and  later  served  as  project 
manager  and  manufacturing  manager  at  a 
California  paper  mill  then  owned  by  GSP. 
He  was  appointed  manager  of  the  compa¬ 
ny’s  Garfield,  N.J.,  mill  in  1986  and  rose  to 
manufacturing  vice  president.  He  became 
GSP  president  eight  years  ago,  succeeding 


and  color  management,  (416)  923-3567. 

Associated  with  publishing  and  news 
agencies  for  more  than  25  years,  Sinclair 
helped  develop  image-management  and 
archiving  systems,  serving  on  the  Interna¬ 
tional  Press  Telecommunications  Council 
Technical  Committee.  He  was  a  director  of 
the  Muirhead  Group,  a  pioneer  in  flatbed 
scanning,  direct-to-plate  imaging,  page 
facsimile,  and  broadband  communication. 

Sinclair  later  worked  for  Crosfield, 

Hell  Graphics,  Atex,  Monotype,  Parascan, 
the  U.S.  Defense  Department,  and, 
the  multimedia  content-licensing  and 
e-commerce  businesses  of  Getty  Images 
and  Corbis  Corp. 

Old  paper  loses  value 

U.S.  prices  for  baled  old  newspaper 
(ONP)  fell  since  late  autumn.  Citing  Pulp  & 
Paper  Week  figures,  CIBC  World  Markets 
Equity  Research  reported  the  New  York 
price  per  ton  for  No.  8  recovered  newsprint 
fell  from  $65  last  November  to  $45  last 
month.  (It  sank  35.7%  in  2000.) 

Waste  News  reported  the  price  (picked 
up)  paid  by  domestic  mills  dropped  $30,  to 
$85  per  ton  in  Seattle.  For  export.  West 
Coast  prices  at  the  port  fell  from  $110  to 
$83;East  Coast  prices  dipped  from  $75  to 
$65.  The  same  baled  News  No.  8  fell  to  an 
average  $58  from  $75  in  Miami. 


D  E 


James  L.  Burke,  who  took  over  as  president 
of  Southeast  Paper  Manufacturing  Co.,  SP 
Newsprint’s  predecessor  company. 

Operating  recycled  newsprint  mills  in 
Georgia  and  Oregon,  SP  is  owned  by  Cox 
Enterprises,  Knight  Ridder,  and  Media 
General.  Recycled  newsprint  producer 
Garden  State  was  owned  by  Media  Gener¬ 
al  until  its  sale  to  Enron  Corp.  last  year. 

X-Rtte,  Grandxxille,  Mich. 

Promoted  Juan  DaSilva  to  graphic  arts 
sales  manager  for  Latin  America,  where  he 
also  will  cultivate  new  partners,  manage 
distributor  relationships,  and  support  mar¬ 
keting  of  all  X-Rite  color-measuring  prod¬ 
ucts.  X-Rite  is  appointing  more  dealers  and 
offering  direct  technical  support  in  Argenti¬ 
na,  Brazil,  Chile,  and  Mexico.  Before  join¬ 
ing  X-Rite  last  year,  he  was  Atlantic  2feiser 
Corp.’s  sales  and  marketing  director  for 
Latin  America.  He  earlier  worked  for  Poly¬ 
chrome  and  spent  11  years  with  Kodak. 


26  EDITOR& PUBLISHER  FEBRUARY  26,  2001 


www.editorandpubllsher.com 


SYNDICATES 


Featuring  young,  edgy  cartoonists,  it's  pulling  in  more  than 
23  million  page  views  a  month  as  it  marks  its  first  birthday 


BY  DAVE  ASTOR 

There  are  numerous  comic  strips  outside  the 
realm  of  newspaper  syndication,  and  one  place  to 
find  them  is  at  Keenspot  on  the  Web. 

The  site  (http://www.keenspot.com)  just  turned  1 
year  old  but  attracts  more  than  23  million  page  views  a 
month.  It  showcases  the  work  of  47  cartoonists  who  aren’t  in  tradi¬ 
tional  print  syndication  —  and,  in  many  cases,  have  no  desire  to  be. 


“Most  of  our  comics  are  too  edgy  to  be  in 
a  ‘family  newspaper’  and  would  have  to  be 
watered  down  for  syndication,”  said 
Keenspot  Co-CEO/“Superosity”  cartoonist 
Chris  Crosby,  23.  Co-CEO/“Nukees”  car¬ 
toonist  Darren  Bleuel,  29,  added:  “Once  a 
comic  strip  has  taken  hold  in  the  newspa¬ 
per,  it’s  there  forever,  no  matter  how  bad  it 
gets.  Newer,  younger  cartoonists  cannot  get 
onto  the  comics  page  without  ousting  one 
of  these  ‘tenured’  comics.  As  a  result,  the 
typical  newspaper  syndicate  signs  up  only 
one  or  two  new  cartoonists  per  year  out  of 
thousands  of  applicants.” 

Keenspot  is  also  selective  —  choosing  its 
47  comics  after  looking  at  hundreds  of  Web 
sites.  But  it  tries  to  add  a  new  comic  every 


month,  and  it  helps  more  than  500  other 
creators  get  online  exposme  via  the  Keen- 
space  Web-hosting  service. 

Other  differences  between  Web  and  print 
comics?  Crosby  noted  that  most  Keenspot 
cartoonists  are  under  30.  “Partly  because  of 
this,  Keenspot  comics  tend  to  appeal  to  a 
younger  readership,”  he  said.  “Our  demo¬ 
graphics  are  definitely  more  MTV  than 
VH-1.” 

Bleuel  said  many  print  comics  are  done 
by  committee  or  are  no  longer  handled  by 
the  original  creator.  He  added  that  Web 
cartoonists  “get  continuous  feedback,”  can 
make  their  comics  different  sizes  on  differ¬ 
ent  days,  and  can  use  animation  or  interac¬ 
tivity.  And  fiiU  archives  are  available  online. 


Keenspot  makes  money  through  such 
means  as  selling  ads  on  its  site  and  in  comic 
e-mail  messages  it  deUvers  free  to  thou¬ 
sands  of  suhscrihers.  It’s  also  considering 
other  revenue  sources,  including  charging 
fees  for  the  e-mailed  comics,  merchandis¬ 
ing,  selling  subscriptions  to  a  “premimn” 
service,  starting  print  comic  books  and  a 
Web  animation  network,  etc.  Keenspot  syn¬ 
dicates  to  other  sites  for  a  fee,  but  the 
comics  are  mostly  exclusive  to  its  own  site. 

With  the  help  of  very  low  overhead. 


The  site  currently  features  47  comics. 


Keenspot  is  already  turning  a  small  profit 

Cartoonists  share  in  50%  of  Keenspot’s 
revenue,  proportional  to  the  traffic  their 
comic  generates.  A  particular  artist  may 
make  up  to  $1,000  a  month,  but  the  aver¬ 
age  is  closer  to  $100  to  $125. 

“That’s  not  a  lot  but  we’re  just  getting 
started,  and  I’m  sure  we’ll  be  seeing  that 
number  rise,”  said  Crosby,  who,  like  Bleuel, 
lives  in  California.  The  other  two  major 
Keenspot  owners  are  Chief  Financial  Offi¬ 
cer  Teri  Crosby  (Chris’  mother)  and  Chief 
Technical  Officer  Nate  Stone.  IS 


Marriage  will 
be  solution  to 
online  puzzle 

The  Canadian  who  proposed 
marriage  via  a  crossword  puzzle 
got  a  three-letter  answer  tiiat 
began  with  "Y”  and  ended  with  “S.” 

His  girlfriend  saw  the  puzzle  —  by 
Timothy  Parker  of  Universal  Press 
Syndicate  —  in  The  Vancouver  Sun's  online 


edition  this  month  (E&P,  Feb.  5,  p.  26). 

“She  was  very  emotional  and  extremely 
surprised  and  happy,”  reported  Parker.  “She 
worked  through  three-quarters  of  the  cross¬ 
word  before  she  discovered  it  was  a  propos¬ 
al  for  her.” 

And,  yes,  Parker  was  invited  to  the 
wedding. 

TMS  PARING  FEATURES  LINEUP 

Tribune  Media  Services  is  dropping  19 
features  from  its  roster  of  about  240  cre¬ 
ators,  and  15  are  going  to  another  syndicate. 
See  story,  p.  11.  11 


et  cetera  . . . 

Tribune  media  services  colum- 

nist  Jonah  Goldberg  suggested  that 
Bill  Clinton  set  up  offices  in  New  York’s 
I  Harlem  several  days  before  the  ex-presi¬ 
dent  announced  he  planned  to  do  so. ... 
For  Black  History  Month,  Knight  Ridder/ 
Tribune  Information  Services  has  a  pagi¬ 
nated  “OnePage”  about  African-American 
inventors  of  the  golf  tee,  ice-cream  scoop, 
traffic  light,  wrench,  and  fountain  pen. 
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David  Burgin,  new  chief  editor 
for  the  Fang-owned  The  San 
Francisco  Examiner,  had  a  simple 
strategy  when  he  took  over  perhaps  the 
most  disastrous  launch  since  the  Titanic. 
“I  tried  not  to  make  it  any  worse,”  said 
Burgin,  who  doesn’t  mince  words  when 
talking  of  righting  an  ailing  startup 
maligned  for  sloppy  editing,  staff 
turnover,  and  production  glitches. 

In  fact,  Burgin,  62,  concedes  criticism 
of  the  Examiner  is  de- 
served.  “We  had  it 

rAf  coming,”  Burgin  1 

said.  “There  may 

reasons  for  it,  1 
1  there  are  no 
excuses  for  it.  It 
m  was  so  pathetic,  it 
k(|W  kind  of  drummed 

up  sympathy.”  [ 

A  large  man  fit  checker: 

.  4  'ki  who  looks  like  a  Fang  stirs  it  up. 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


^'Da/e  Earnhardt  is  dead,  and  its  mij fault. 
That's  hoic  I  feel  todaij." 

DAVID  POOLE,  “THE  CHARLOTTE  OBSERVER,”  WHO  HAD 
BACKED  MEASURES  ADDING  RISK  TO  NASCAR  RACES 


Photo  of  the  Week 


strobes,  in  a  small  box  at  the  back  of  the  net,  the  first  night  he  used  it 
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FANG,  BURGIN:  DINO  VOURNAS/l 


movie:  bill  waoe/pittsburgh  post-gazette 


HOT  TYPE 


WHEN  PRODUCERS  OF  AN  UPCOMING  HOLLYWOOD 
thriller  called  “The  Mothman  Prophecies,”  starring 
Richard  Gere  and  Laura  Linney,  needed  to  find  a 
kinder,  gentler  (and  less  expensive)  version  of  The  Washington 
Post  newsroom,  where  did  they 
look?  Turns  out  the  Pittsburgh 
Post-Gazette  was  a  reasonably 
close  fit.  And  so,  when  filming 

took  place  Feb. 

18,  Post-Gazette 
reporters  and 
editors  were  forced 
to  evacuate  the 
premises  (and 
disconnect  their 
phones)  for  much 
of  the  day.  “Thanks 
to  the  journalists,” 
a  producers’  memo 
to  cast  and  crew 

explained,  “we  can  make  a  better  movie  by 
having  the  opportunity  to  film  their  au¬ 
thentic  messy  desks.  Please  realize  there 
there  is  an  underlying  logic,  if  not  genius, 
to  what  appears  to  be  pUes  of  paper.”  | 

Gere  plays  a  Post  reporter  investigating 
paranormal  occurrences  in  the  film 
directed  by  Mark  (“Arlington  Road”) 

Pellington. 

For  verisimilitude,  all  Pittsburgh  Vancheri  were  happy  to  report,  however, 

references  were  carted  away  from  the  “that  no  rubbish  was  imported  for  this 

newsroom,  replaced  by  Baltimore  Orioles  movie.  All  of  the  stufF  in  the  plastic  trash 

caps  and  other  Washingtonia.  Post-Gazette  cans  is  authentic  Pittsburgh  garbage, 

reporters  Ron  Weiskind  and  Barbara  ! 


Camera  ready:  Director  Pellington  (far  left); 
Gere,  star/reporter  (upper  right);  Fred  Murphy, 
director  of  photography,  lines  up  a  shot  (above); 
actor  Bob  Tracey  (right)  chats  with  an  extra 

Vancheri  were  happy  to  report,  however, 
“that  no  rubbish  was  imported  for  this 
movie.  All  of  the  stufF  in  the  plastic  trash 
cans  is  authentic  Pittsburgh  garbage. 

—  Greg  Mitchell 


said.  “The  paper  belongs  to  the  Fangs  — 
it’s  their  voice.” 

Burgin  calls  his  approach  to  the  Exam¬ 
iner  a  marriage  of  dignity  to  irreverence, 
and  said  it  would  be  a  mistake  to  compete 
directly  with  the  much  larger  San  Fran¬ 
cisco  Chronicle.  “If  you  compare  us  to  the 
Chronicle  at  any  level,  we’re  going  to  get 
killed,”  he  noted.  What  the  Examiner  can 
do  best  is  focus  intensely  on  the  city  of 
San  Francisco  itself,  he  believes.  “I’m 
not  sure  it’s  been  fiin.  I’m  not  sure  I’m 
enjoying  it,”  Burgin  said.  “But  it’s  been 
interesting.”  —  Joel  Darns 


said  he’s  made  100  little 
changes  to  the  Examiner.  He 
instituted  a  daily  Q-and-A 
column  on  Page  One,  added  a 
“The”  before  “Examiner”  in 
the  masthead  (it’s  more 
emphatic,  he  said),  and  hired 
P.  J.  Corkery,  a  columnist  Bur¬ 
gin  freely  admits  is 
instructed  to  parrot  the  style 

of  the  late  San  Francisco  ^ 

TT  ^  really  had 

institution.  Herb  Caen. 

Although  Steffens  has  supposedly 
been  retained  as  a  consultant,  Burgin 


A 

i  J 

ii 

said  he’s  never  met  or  talked 
to  her.  He  nevertheless  feels 
sympathy  for  her,  noting  that 
the  paper  should  never  have 
hired  an  outsider  in  such  a 
bare-fisted  and  “difficult” 
newspaper  town.  While 
Steffens  was  adamant  about 
Publisher  Ted  Fang  staying  out 
of  the  newsroom,  Burgin  wel- 

Steffens  comes  his  input  and 
no  chance.  ,  r- 

even  has  an  office  next  to 

him.  “Fang  can  take  a  seat  in  the  middle 
of  the  newsroom  for  all  I  care,”  Burgin 


Newsroom  gets  Hollywood  makeover 

miiEMiyiESPiiTm 


www.editorandpublisher.com 


FEBRUARY  26,  2001  EDITOR 4  PUBLISHER  29 


-  30  - 


Shoptalk 


H  MAN  Of  LEiniR' 


Yale  honors  editor  and  publisher  who  had  his  priorities  straight, 
filling  folks  with  ‘Precious  Memories'  of  a  35-year  labor  of  love 

BY  TERRY  M.  CLARK 

HE  CASKET  LAY  UNDERNEATH  THE  BASKETBALL  HOOP 

in  the  new  high-school  gym.  In  front,  sprays  of 
flowers  spread  across  the  court  like  homecoming 
attendants  waiting  to  be  crowned. 

More  than  200  people  sat  in  the  folding  chairs  on 
the  tarp-draped  floor.  Almost  300  others  filled  the  six  rows  of 
bleachers  climbing  the  walls.  Outside,  on  gravel  and  grass,  a  sea  of 
cars  and  pickups  surrounded  the  gym. 


when  I  walked  in,  a  quartet  was  singing 
“Precious  Memories.”  They’d  all  come  to 
honor  a  memory  maker  in  their  lives. 

The  entire  football  team,  clad  in  its 
orange  and  black  game  jerseys,  sat  in 
the  bleachers  closest  to  the  casket.  The 
I  uniformed  cheerleaders  and  blue-jacket¬ 
ed  officers  of  the  local  Future  Farmers  of 
America  chapter  sat  nearby.  There  were  a 
few  suits  in  the  crowd,  but  mostly  jackets, 
jeans,  western-cut  sport  coats,  ball  caps. 
Lots  of  gray  hair,  bald  spots.  A  few  babies 
in  mothers’  arms. 

“I’m  going  to  miss  his  face  on  Main 
Street,”  said  one  preacher.  They’d  come  to 
pay  their  last  respects  not  only  to  a  71- 
year-old  man  killed  in  a  jtar  wreck  the  week 
before  but  also  to  p^  of  themselves,  to  a 
vanishing  breed  in  Cjklanoma  and  America. 
The  “Country  Editor.” 

Homer  Ray,  editor  and  publisher  of 
The  Yale  News  for  35  years,  was  a  man 
of  big  hands,  a  bigger  smile.  He  died  on 
his  way  to  cover  the  hometown  football 
team’s  game. 

Yale’s  not  veiy  big,  only  about  1,300  or 


so  folks.  It’s  a  small  part  of  Oklahoma, 
and  The  Yale  News  is  a  small  paper  — 
except  in  the  lives  of  these  people. 

And  in  a  small  comer  of  that  small  pa¬ 
per  in  that  small  town,  Homer  had  for  35 
years  written  his  column,  “Of  Cabbages 
and  Kings,”  named  after  the  line  in  Lewis 
Carroll’s  poem,  “The  Walras  and  the 
Carpenter.”  The  column  was  witty, 
wise,  human,  unique. 

He  wrote  it  after  he’d  written  the  rest  of 
the  paper,  sold  the  ads,  attended  the  ball 
games  and  city  council  meetings,  laid  the 
paper  out,  taken  it  to  press,  attached  the 
mailing  labels,  taken  it  to  the  post  office 
and  stores,  swept  the  floors,  and  kept  the 
books  —  for  35  years. 

“He  was  a  man  of  letters,”  affirmed  one 
speaker.  His  humor  and  common  sense 
resounded  and  were  quoted  in  national 
publications.  His  writing  had  won  more 
than  30  statewide  awards. 

A  preacher  outlined  Homer’s  loves. 
First,  his  wife  and  partner,  Beth;  second, 
his  paper;  third,  his  town.  His  family  and 
paper  and  town. 


His  family.  His  feisty  wife  and  co-pub¬ 
lisher  stiU  in  the  hospital  from  the  wreck, 
unable  to  attend  the  fiineral.  His  son,  direc¬ 
tor  of  media  for  the  Oklahoma  Legislature. 

His  paper.  A  typical  weekly  with  a 
decaying  building  on  Main  Street.  Homer 
never  had  much  time  or  money  for  the 
building  —  too  busy  caring  for  the  family 
and  putting  the 
paper  out. 

His  town.  When 
the  Yale  Bulldogs 
repeated  as  state 
champions  a  year 
ago,  Homer  was 
walking  the  side¬ 
lines,  rooting  for 
his  team,  pumping 
his  clipboard  into 
the  air. 

For  35  years,  Homer  was  there, 
chronicling  the  lives  of  the  people  of  Yale. 

Today,  corporations  consider  news¬ 
papers  today  as  flnancial  investments. 

Not  The  Yale  News. 

Homer  invested  in  his  town,  and  those 
who  know  small  newspapers  will  tell  you 
papers  of  that  size  will  make  you  a  living, 
bfirely.  You  only  do  such  work  if  you  love  it. 

When  they  wheeled  the  casket  out  of  the 
gym,  people  stood  and  clapped,  clapped  for 
the  man  who  had  clapped  for  them  all 
these  years.  You  know  and  I  know  that  the 
new  gym,  or  the  new  school  a  few  blocks 
away,  would  not  have  been  built  without 
Homer’s  support  —  his  years  of  coverage 
and  commitment  to  the  schools,  the  chil¬ 
dren,  and  his  support  of  the  bond  issues. 

He  may  not  have  had  time  to  fancy  up 
the  front  of  The  Yale  News,  but  he  made 
sure  the  town’s  children  had  first-class 
school  facilities. 

Folks  in  big  cities  can’t  comprehend  the 
relationship  between  such  an  editor  and  a 
community,  where  almost  500  people  will 
cram  a  gym  to  honor  a  journalist.  Homer 
and  The  Yale  News  were  not  part  of 
“The  Media.”  They  were  community 
newspapers. 

They’re  the  product  of  a  vanishing 
breed ...  Homer  Ray’s  breed ...  The 
“Country  Editor.”  11 

Clark  is  chairman  of  the  journalism 
department  at  the  University  of  Central 
Oklahoma. 
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Winners  cited  in  12tii  annnai  competition 

With  the  EPpy  Awards,  Editor  &  Pubiisher  honors  the  best  interactive  services  of  newspapers  around  the  worid. 


EDITORe^PUBLISHER 


Washingtonpost.com 


Best  Special  Section  in  a  Newspaper  Online  Service 

Washingtonpost.com:  Camera  Works 
DallasNews.com:  Hidden  Wars  (The  Dallas  Morning  News) 
DallasNews.com:  Toxic  Traps 


Best  Overall  U.S.  Newspaper  Online  Service,  Circulation  Under  50,000 

Fredericksburg.com  (The  Free  Lance-Star,  Fredericksburg,  Va.) 
Staugustine.com  (The  St.  Augustine  [Fla.]  Record) 

Sun  Herald,  Port  Charlotte,  Fla. 

Best  Overall  U.S.  Newspaper  Online  Service,  Circulation  50,000-99,000 

Naples  (Fla.)  Daily  News 

Csmonitor.com  (The  Christian  Science  Monitor,  Boston) 

Staten  Island  Live  (Staten  Island  [N.Y.]  Advance) 

Best  Overall  U.S.  Newspaper  Online  Service,  Circulation  100,000-250,000 

Syracuse.com  (Syracuse  [N.Y.]  Newspapers) 

Jacksonville.com  (The  Florida  Times-Union,  Jacksonville) 
Newsobserver.com  (The  News  &  Observer,  Raleigh,  N.C.) 

Best  Overall  U.S.  Newspaper  Online  Service,  Circulation  Over  250,000 

Boston.com  (The  Boston  Globe) 

Washingtonpost.com  (The  Washington  Post) 

WSJ.com  (The  Wall  Street  Journal) 

Best  Overall  U.S.  Newspaper  Online  Service  —  Weekly,  Community, 
Alternative,  and  Free 

Villagevoice.com  (The  Village  Voice,  New  York) 

Viet  Mercury  (San  Jose  [Calif.]  Mercury  News) 

Edweek.com  (Education  Week) 

Best  Overall  Non-U.S.  Newspaper  Online  Service 

Jerusalempost.com  (Jerusalem  Post) 

SCMP.com  (South  China  Morning  Post,  Hong  Kong) 

FT.com  (Financial  Times,  London) 

Best  Overall  Non-Newspaper  Online  Service 

CBS  MarketWatch 
MSNBC.com 
CNET  News.com 

Best  College  Newspaper  Online  Service 

Daily  Tar  Heel  (University  of  North  Carolina,  Chapel  Hill) 

NewsNet  (Brigham  Young  University,  Provo,  Utah) 

Daily  lllini  Online  (University  of  Illinois,  Champaign) 

Best  Promotion  of  a  Newspaper  Online  Service 

Washingtonpost.com 

Globeandmail.com  (The  Globe  and  Mail,  Toronto) 

Azcentral.com  (The  Arizona  Republic,  Phoenix) 

Best  News  Section  in  a  Newspaper  Online  Service 

Jacksonville.com 

The  New  York  Times  on  the  Web 

Washingtonpost.com 

Best  Sports  Section  in  a  Newspaper  Online  Service 

Jacksonville.com 

Boston.com 

USAToday.com  (USA  Today,  Arlington,  Va.) 

Best  Business  Section  in  a  Newspaper  Online  Service 

WSJ.com 

FT.com 

USAToday.com 


Best  Classified  Section  in  a  Newspaper  Online  Service 

Nwautospace.com  (The  Seattle  Times) 

Chronicle.com  (The  Chronicle  of  Higher  Education’s  Career  Network) 
WashingtonJobs.com  (The  Washington  Post) 


Best  Shopping  Application  in  a  Newspaper  Online  Service 

USAToday.com 

Washingtonpost.com 

Travel.lasvegas.com  (Las  Vegas  Review-Journal) 


Best  Use  of  Rich  Media 

Bayarea.com  Theater  and  Dance  Guide  (San  Jose  [Calif.]  Mercury 
News  and  Contra  Costa  Times,  Walnut  Creek,  Calif.) 

The  New  York  Times  on  the  Web 
Washingtonpost.com 

Best  Individual  Award 

Steve  Yelvington,  Morris  Communications  Corp.,  Augusta,  Ga. 


Best  Community  Publishing  Effort  of  a  Newspaper  Online  Service 

Community  Link  (Las  Vegas  Review-Journal) 

New  Jersey  Online  (The  Star-Ledger,  Newark,  N.J.) 

Celebrate  Community  (Santa  Barbara  [Calif.]  News-Press) 

Best  Directoiy  Application  in  a  Newspaper  Online  Service 

Seattletimes.com  School  Guide  (The  Seattle  Times) 

What's  Happening  (Metro  Times,  Detroit) 

Startribune.com  (Star  Tribune,  Minneapolis) 

Best  Design  of  a  Newspaper  Online  Service 

lht.com  (International  Herald  Tribune,  Paris) 

Washingtonpost.com 

Projo.com  (The  Providence  [R.I.]  Journal) 

Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 

HamptonRoads.com  and  PilotOnline.com  (The  Virginian-Pilot, 
Norfolk,  Va. ) 

Projo.com  Scrapbook  —  Your  Garden  Shots 
Washingtonpost.com 


Best  Entertainment  Section  in  a  Newspaper  Online  Service 

The  New  York  Times  on  the  Web 
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